
Slap them chains on
MTI offers chain up tutorial during its driver appreciation day
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By Derek Clouthier

EDMONTON, ALBERTA 

If being perfect is the measure of 

success, Women Building Futures’ 

(WBF) can hold its head high after 

a 100% graduation rate from its 

inaugural Class 1 driving program.

Twelve women celebrated the 

completion of the program in 

Edmonton Sept. 27, and for Sherrise 

Garcia, it was a dream come true.

“I’ve always wanted to be a Class 

1 driver, so it’s been one of my 

dreams since I can remember,” said 

Garcia. “I have always been fasci-

nated by big trucks.”

Coming from various employ-

ment backgrounds, many from 

what would be described as 

non-traditional female occupa-

tions, a recurring theme among the 

group of graduates was a desire to 

be on the road and do a job they 

would be proud of.

“Driving had always been some-

thing I had been interested in,” 

said Georgina Daub, a graduate 

who lives in Edmonton and came 

in with a Class 2 license and expe-

rience driving a bus. “I enjoy to 

drive, I like big vehicles, I like the 
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CASTLEGAR, BRITISH COLUMBIA

It’s a way of life for truck drivers in Canada’s most 

westerly province, and the folks at the Mountain 

Transport Institute (MTI) know what it takes to strap 

on tight tire chains.

During its Professional Driver Appreciation and 

Chain-Up Day Oct. 14 at its location in Castlegar, MTI 

instructor Mike Boultbee offered Truck West a first-

hand look at just how easy the process of chaining up a 

tire can be with practice – and admittedly, perfect envi-

ronmental conditions.

The toss

Chaining up the front axle, Boultbee pulled the chains off 

the hanger and tossed them over the top of the outer tire, 

ensuring the hooks were to the back. He then unfolded 

the chains, laying the remainder over the inner tire before 

adjusting the chains to fit proportionally over both tires.

“Honestly, if you’ve done it way too many times, 

there’s a certain flick of the wrist and they just land in 

the right spot all the time,” Boultbee said.

He repeated the process on the other side of the 

tractor, saying, “You don’t have to carry the chains, it’s 

OK to drag them,” but added, “The hooking devices on 

chains, there’s an advantage to not running them over, 

as you can damage them.”

To ensure the next step works, the distance of chain 

on the tires must be equal on each side, so Boultbee 

adjusted the chains so that the tails at the back of the 

tire on each side were just touching the ground.

“That’s basically ready to roll in place,” he said. “My 

chains are equal in their length over the tire and now 

I’m going to back up and stop where my hooking device 

is and come up to…let’s call it 10 and two…about three 

quarters the way up the tire.”

The backup

After backing up, rolling the chains on the tire, and 

tidying up a bit, Boultbee hooks on the center chain 

first, then inside, and finishing with the outside length.

Any extra chain links should be tied back in with the 

hook so it doesn’t whip when in motion.

Boultbee repeats the hook up process on the other 

side prior to tightening.

The tightening

In addition to tightening the cam locks, using what 

is called a spider bungee cord works wonders when it 

comes to making sure your tire chains are tight and 

secure to the tire, but Boultbee said even a normal, 

single bungee cord will help keep the chains tight.

“The tighter the better, without spending all day on 

it,” Boultbee said. “Somehow we need to come up with a 

Careers: 24-27
Ad Index: 43

Mike Boultbee, an instructor with the Mountain Transport Institute, demonstrates how to properly put on tire chains in 

Castlegar, B.C. Oct. 14.



 The 
 shape of
 trucks 
 to come

 You recognize big change when you see it. The new Volvo VNL looks fast even before  
it starts rolling. On the road, turbo compounding and streamlined aerodynamics help to 
save up to 7.5 % more fuel.

Inside, drivers will notice remarkably enhanced work and living spaces. A new  
70-inch sleeper featuring a reclining bunk and telescopic ladder. A game-changing, 
one-of-a-kind steering wheel, a high-end infotainment system and the most ergonomic 
seats on the road—just a few of the innovations defining the shape of trucks to come.  
For a more complete picture, check out the Top 10 Stories at volvotrucks.ca

INTRODUCING THE NEW VOLVO VNL
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INSIDE THE NUMBERS

Ready to re-invest in their future?

Western Canada’s owner/operators have been hard hit by the slowdown in the Oil Patch and as a result 

have been reticent to invest in new equipment. However, the results from our recently completed annual 

Equipment Buying Trends Survey found almost 30% of them are looking to replace their heavy duty 

vehicles by the end of this year and 21% plan to do so next year.

Western Canada’s owner/operators showing  

signs of interest in equipment renewal

Follow Lou on Twitter @LouSmyrlis.

Introducing the Next Generation of Heavy Duty Diesel Engine Oil 

Delo
®

 400 with ISOSYN
®

 Advanced Technology

#DeloDrives 
PERFORMANCE

© 2017 Chevron Canada limited. All rights reserved. All trademarks are property owned by Chevron Intellectual Property LLC or their respective owners.

*As compared to previous generation HDMO product test limits.

Up to 35% Better 

Oxidation Control*

Up to 68% Better 

Wear Protection*

Up to 46% Better 

Piston Deposit Control*

Up to 60% Better 

Component Durability*

ChevronDelo.com

10 years
or more

Current trade-in cycle for  
heavy duty vehicles

8-9
years

50% of respondents 

6-7 years

4-5
years

2-3
years

21%

7%

7%

14%

Main brand of heavy duty truck 
currently in fleet

Freightliner 7% of respondents

International 7%

Kenworth 41%

Mack 4%

Peterbilt 7%

Sterling 4%

Volvo 7%

Western Star 15%

NA 7%

Brand of heavy duty truck  
most likely to purchase

Freightliner 7% of respondents

International 7%

Kenworth 41%

Mack 4%

Peterbilt 11%

Volvo 7%

Western Star 22%

NA 0%

Sector

43% 
of respondents

Long haul
(600+ km from 

terminal

Construction

Other

7%

10%

14%

Urban

21%

Regional

Forestry 4%

Plan to replace heavy duty 
vehicle(s) in 2018

Plan to replace heavy duty 
vehicle(s) by end of 2017

29% 
of respondents

21% 
of respondents

71% 79%



November 2017 • Truck West  5  

The more I talk to people in the 

industry, the more I hear concern 

about what is perceived as a lack of 

funding for those looking to attend 

a driver training school for their 

Class 1 license.

It’s muddy waters out there right 

now as far as where funding is 

available. It varies province to prov-

ince, with a quick Google search 

showing some schools in B.C. offer-

ing tuition-free programs for Class 

1 drivers and other searches indi-

cating that “funding may be avail-

able” in other provinces. Manitoba 

Public Insurance, which used to 

cover tuition for those entering 

the Entry Level Professional Driver 

Training Program, put an end to 

that this past June.

So it’s tough for those wanting 

to get behind the wheel of a big rig 

these days. Tuition for a Class 1 

driver training course isn’t cheap, 

either. Prices vary, but you can 

expect to fork over more than 

$6,000 for a three week course in 

Saskatchewan, and longer pro-

grams that range from four to eight 

weeks will cost much more.

The costs of these programs are 

not the issue. It’s not cheap to run a 

commercial driver training school 

with insurance, fuel, staff salaries, 

and several other standard costs of 

doing business all adding up. It’s that 

there’s little to no help to get new 

students trained for a profession 

that most believe will face a critical 

shortage in the coming years.

There are several grant and loan 

options available for university and 

college students who qualify – and 

by qualify, I mean they do not have 

the funds to pay for tuition on their 

own – and considering it’s far more 

expensive, by comparison, to take 

a Class 1 driver training course, 

one would think there should be 

options in this area as well.

I have always been torn when 

it comes to tuition for education. 

On one side, you can of course 

make the argument that someone 

has to pay for it, and that onus 

should fall on the person looking to 

benefit from the service. But being 

someone who went to university, 

acquired a degree in English, and 

came out with tens of thousands 

of dollars in debt, it’s tough not to 

question the overall model of how 

the educational system works.

Student debt has become a major 

issue for Millennials, who have 

been riddled with unprecedented 

student debt, it’s nearly impossible 

to do the things generations of the 

past preached to younger folk – put 

a percentage of your paycheck in 

savings, don’t waste your money on 

rent, buy a home, invest in some-

thing, etc. How can someone do 

that when they have to pay off so 

much in debt?

To keep our economy literally 

moving, making it easier for people 

to choose a career that is facing a 

dire need of workers, there must 

be a clear path for people to find 

funding assistance or some kind of 

grant program to get them behind 

the wheel.

In addition to that, the industry 

needs to reach out to the next gen-

erations, get to them at the high 

school level and show them how 

cool the trucking industry really is.

You can be a driver whose office 

is the open road with a view that 

is second to none; you can develop 

new technologies that improve fuel 

economy, driver safety, business 

efficiency, or vehicle performance.

I really don’t think many young 

people realize what they can do in 

this industry, and that is the fault of 

the industry itself.

Get out there and educate. TW

EDITORIAL

Derek’s deliberation

Derek Clouthier can be reached 

by phone at (403) 969-1506 or by 

e-mail at derek@newcom.ca. You 

can also follow him on Twitter at  

@DerekClouthier.

Finding help with tuition tough for aspiring drivers

www.alutrec.comTel: (418) 728-2415 • Toll Free: (877) 631-2600

UNITS READY FOR 
IMMEDIATE 
DELIVERY

• 2, 3 & 4 AXLE
FLATBEDS

• 2 & 3 AXLE
STEPDECKS

The Unique Aluminum Flatbed Built For You ... Here In Canada

CANADIAN LEADER IN
Aluminum Flatbed Trailers

Tom Armes
(519) 878-4051
Ontario /
Western Canada

Alain Rousseau

(418) 952-1341

Quebec/Maritimes
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LETTERS

Dear editor:

I have held a Class 1 license since 

1977 and experienced what I like 

to call the “golden years of truck-

ing,” in the ‘70s and ‘80s.

We were proud to be truckers, 

we saw ourselves as the succes-

sors of the old waggoneers, and 

we were part of a close-nit pro-

fession where people knew and 

respected each other. Our trucks 

still looked tough (not the kind of 

today, which look like a blown-up 

VW beetle with a fifth wheel). They 

had real gears, like 5&4s. Most boys 

and a lot of girls (mine included) 

dreamed of driving a big rig, and so 

did many red-blooded adults.

We had differentiated speed 

limits for trucks and 4-wheelers, 

few 4-lane highways, and most 

major highways were narrow and 

did not even have emergency stop-

ping lanes (like Highway 5 north of 

Kamloops, for those who still recall 

that picturesque road winding 

through the pines - I do miss it).

However, unlike the writer of 

the letter in Truck West “Dancing 

on my nerves” claims, the differ-

ent speed limits did not cause any 

more chaos on single lane roads 

as they do today. This claim is 

pure nonsense: all vehicles on a 

given highway will never go at 

the same speed. There are always 

people who, for a good or a bad 

reason, drive below the speed 

limit, and others who want or 

need to pass them.

Lower speed limits do not cause 

accidents, bad driver attitude does 

(irrespective of whether you’re 

driving a semi or a 4-wheeler).

Unfortunately, these days it 

appears that, to many drivers, the 

mere suggestion that they could slow 

down is a complete affront to their 

dignity, so they merrily speed on 

with reckless abandon and we can 

all watch the results on Discovery 

Channel’s Highway Thru Hell or see 

the mayhem caused by an out of 

control rig on the evening news.

In our golden days, it would have 

been beneath our dignity to put a 

semi into the sticks just because we 

were driving too fast for the road or 

for the traffic conditions. I do not 

recall seeing so many trucks hitting 

the ditch as I do nowadays – in 

pure sunshine and on completely 

dry roads – and I certainly do not 

recall the mass collisions involv-

ing the number of trucks one sees 

these days every time it snows a 

couple of inches.

And here, I believe, is a major, if 

perhaps not yet adequately under-

stood reason for our driver short-

age: Even if you had an interest in 

driving one of today’s less-than 

red-blooded trucks, how many epi-

sodes of Highway Thru Hell would 

it take for you to conclude that 

you did not want to risk your life 

among those morons who speed, 

can’t handle their trucks around 

a corner, don’t know how to chain 

up or are too lazy to do it?

Who wants to become part of a 

group of people who seem to be as 

unconcerned about turning their 

truck over as you or I might be 

about tipping a wheelbarrow? You 

won’t see this kind of driving on 

European highways.

So, yes, slow down, drive profes-

sionally, arrive alive, and let others 

arrive alive. Maybe then people 

will again start to regard us as 

“knights of the road,” a term that 

sadly is little used today among 

the motoring public. And maybe 

some bright-eyed kids will then 

want to join our profession.

Mike Hertwig

The “golden years of trucking”

“So, yes, slow down, 
drive professionally, 
arrive alive, and let 
others arrive alive.”

MARK V™ LANDING GEAR – TOUGHER THAN A CANADIAN WINTER

BUILT FOR A

COLD,
HARD
WORLD

The MARK V™ is the strongest, 
toughest landing gear in the industry. 
Built in Canada, the MARK V offers 
all the advantages you expect from 
SAF-HOLLAND products, including a 
comprehensive 5-year warranty and 
the ultimate in corrosion protection— 
BLACK ARMOUR®.

Proven performance in heavy and 
demanding Canadian applications.

www.safholland.ca
1.519.537.3494

© 2017 SAF-HOLLAND, Inc. All rights reserved.

MARK V™ Heavy-Duty Landing Gear
Industry Leading:
• 62,500 lb capacity
• 200,000 lb static load capacity

LEARN MORE 
ABOUT 
BLACK ARMOUR®

We’d like to hear it. 
Please send letters to the editor 
to derek@newcom.ca. 

Letters should not exceed 
200 words and are subject to 
editing for length and style.

Have an 
opinion?



Product and service that gives the best fuel efficiency on the market

•  Mileage gain from 5% to 25% more

•  High performance parts

•  More horsepower and torque

•  Off-Highway tuning available

Off-Highway tuning includes:
EGR Delete  |  DPF Delete  |  UREA Delete  |  VGT Delete

350 DSI Dealers in North america

What does ecm tuning mean?
ECM Tuning is the process of fine tuning the software 
program that controls your engine management system.
More power, greater response and lower fuel consumption  
are some of the advantages that a Tuning will offer.

If you are interested 

in becoming a Diesel Spec Dealer,

email us at info@dieselspec.ca

Visit our website to find your nearest dealer 

www.DieselSpec.ca

Toll FREE: 1-855-932-0060



8  Truck West  • November 2017

COVER STORY

phrase of we need to be reasonable 

about that.”

The tighter the chain is, the more 

speed they can handle. Boultbee 

advised, however, that when oper-

ating a truck with tire chains, 

drivers should not exceed 40 to 50 

km/hr to avoid excess wear.

The summary

“We don’t have ice and snow not 

allowing them to roll into place, 

we’re not on a side hill, we’re 

not working under a fender or 

trailer…it’s a wonderful, perfect 

scenario,” Boultbee said of the 

demo. “But it can be created 

90% of the time if you have the 

wherewithal to get them on 

before you need them at the 

bottom of the mountain.”

As for how fast one should drive 

while using tire chains, Boultbee 

said drivers should realize that if 

they are using chains it means they 

are operating their vehicle in a cau-

tious environment.

“There should be common sense 

in there somewhere,” he said. “If 

you have a very slight amount of 

snow, they slap on the ground and 

they wear out. If you’re running on 

wonderful packed ice, they don’t 

wear as aggressively.

During the chaining up process, 

one of the chains had been run 

over creating a pinch, which 

Boultbee had to repair, underlin-

ing the importance of taking care 

of your chains.

Boultbee said drivers should 

make every attempt not to drive 

over the hooks on the chains, as 

this can cause damage and issues 

when attempting to chain up 

your tires.

There are several types of chains 

for various applications, with 

logging trucks operating on forestry 

roads using larger, more heavy-

duty chains and long-haul highway 

drivers a lighter-duty chain.

CVE perspective

West Kootenay supervisor for 

Commercial Vehicle Safety 

Enforcement (CVSE) Jason Odland 

said drivers in B.C. should be pre-

pared for adverse weather condi-

tions at any time while traveling in 

the province, and should be using 

tire chains and other measures to 

gain better traction.

“Chains in this neck of the woods 

will not do it,” Odland said. “They 

need good winter tires, too, for the 

hills and stuff around here because 

they just spin on the grades.”

As for when a driver should be 

putting chains on their tires, the 

answer in B.C. is a simple one.

“If you have to think about 

‘Should I?’ then you should do it,” 

Odland said. “As winter comes, 

Using common sense

“If you have to think about ‘Should I?’  
then you should do it.” 

– CVSE supervisor Jason Odland on whether a driver  

should put on tire chains

Continued from page 1
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If you’re there, we’re there... 
coast to coast

The most trailers. 
The most locations. 
Ready to go when you are!

1 855 327 9757
trailerwizards.com

Earning the CCLP® designation is easily the single best thing  
you can do to boost your career prospects. It can set you up for  
better pay, more advancement opportunities, and a range of 
management pathways and options across the sector. Plus, you’ll 
develop and demonstrate cross-functional capabilities that can 
deliver better business results—and more personal job protection. 
Depending on your background, your CCLP designation  

 

www.citt.ca  416.363.5696 

What’s the  
most rewarding  
career decision  
you’ll ever make?

®CCCLP

Your best choice for 
complete career-long 

 
in supply chain logistics 

these chain up areas get smaller 

and smaller, and it is kind of a crap 

shoot here if you’re in one of the 

big seven or eight axles…if you’re 

thinking about it, throw it on.”

Odland said most drivers who are 

from the West Kootenay area know 

when they need to put chains on, 

even if the maintenance contractor 

who is responsible for turning the 

‘chain up’ sign lights on is a bit late 

flicking the switch.

And there is no shortage of inci-

dent the CVSE has on its plate 

because drivers neglected to put on 

tire chains.

“The majority of our job in the 

winter time is on chain ups,” said 

Odland, pointing out that the area 

he covers in the West Kootenays 

has the most chain up areas 

in the all of B.C. at 22, with 46 

province-wide.

MTI employs what it calls “the 

MTI way” approach to teaching 

Class 1 drivers, hiring professional 

truck drivers as instructors and 

offering over 100 combined years of 

trucking experience and 18 years of 

training drivers in the industry.

Recognizing the need for a high 

standard of driver training, Andy 

Roberts launched MTI, bringing more 

than 18 years of driving and own-

er-operator experience in the moun-

tains of Southern B.C. to the table. TW



Scan this QR code 
to view info online!

701C LED 7” PAR 56 Round Headlight
Fits Class 7 & 8 Vocational Trucks

UPGRADE TO PETERSON’S LED HEADLIGHT 
AND MAX OUT YOUR MACK.

Move up to LED brilliance and full DOT compliance with our  
Great White® LED 7” headlight upgrade. It’s the perfect way  
to replace the standard incandescent sealed beams on your  
Mack, Navistar, AutoCar, and more.
       You get a UV- and impact-resistant polycarbonate lens
bonded to rugged aluminum housing. A 9-32 volt operating
range, low power consumption, separate high/low beam  
functions, standard H4 electrical connection, and more –– all  
with famous Great White® LED performance that’s proudly  
made in the USA to exceed FMVSS/CMVSS 108 requirements.
       Your Peterson rep will be glad to tell you more.

www.pmlights.com
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The T680 - Kenworth’s most aerodynamic truck ever.

• 76” high-roof sleeper
• ISX or MX engine (455-500 hp)
• 1650 or 1850 torque
• Standard or auto transmission

• 13,000lbs front axle
• 40,000lbs rear axle
• Bunk heater
• Nav-plus HD

INLAND-GROUP.COM

®

Over 160 new and used trucks in stock. We have what you need!

ALBERTA

CALGARY, ALBERTA

Big rigs of all shapes and sizes con-

voyed down Calgary streets Sept. 

16 raising over $20,000 for Special 

Olympics Alberta athletes.

Seventy-eight trucks took part 

in the 2017 World’s Largest Truck 

Convoy, with participants from 

trucking companies throughout 

Western Canada.

The convoy is an annual event 

that started in 2001 and runs in 

partnership with the Alberta Law 

Enforcement Torch Run. Since, 

more than 15,000 trucks ranging 

from big rigs to dump trucks 

have taken part, traveling over 

8,000 kms to raise awareness for 

the cause.

Tri-Line Carriers led the pack, 

which included such companies 

as Bison Transport, Syndicate 

Transport, and Trimac, as well 

as Rosenau Transport, where the 

convoy departed and concluded.

Alberta Motor Transport 

Association (AMTA) president 

Lorraine Card thanked all those 

who participated in the event, 

which aligns with National 

Trucking Week, showcasing the 

job drivers do each and every day 

for the Canadian economy and 

consumer.

“These ambassadors for safety 

also demonstrate a commitment 

to the community through events 

like this and we’re very pleased the 

truck convoy for Special Olympics 

Alberta in Calgary continues to 

grow year over year,” Card said. 

“This is an event that Special 

Olympic athletes truly enjoy and 

we’re proud of our partnership 

with Special Olympics Alberta 

and the Alberta Law Enforcement 

Torch Run.”

Since it began, the World’s 

Largest Truck Convoy has raised 

more than $3 million for Special 

Olympics. The event also took place 

in Manitoba and Saskatchewan 

Sept. 9. TW

Truck convoy rolls for  
Special Olympics
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By Derek Clouthier

RED DEER, ALBERTA

Establishing a hazard prevention 

program has become a vital aspect 

of a company’s overall safety policy, 

and must address a variety of 

health and workplace dangers that 

can have an impact on employees.

Dawn MacPhee, senior inves-

tigator/technical coordina-

tor for Employment and Social 

Development Canada’s hazard pre-

vention program, said an effective 

policy is the fundamental back-

bone to any company’s health and 

safety program.

Companies with 300 or more 

employees are required under 

federal regulations to establish 

a health and safety committee, 

which is responsible for implement-

ing both a health and safety policy 

and hazard prevention program, a 

requirement that became effective 

Nov. 28, 2005.

The program aims to eliminate 

workplace hazards, but must also 

tie together all preventative mea-

sures with relation to a variety of 

risks, including disease, accidents, 

mental health, and drugs.

“This is one of our more major 

concerns that we’ve had in the 

last couple of years,” MacPhee 

said of the effect of drug use in the 

workplace.

A proper hazard prevention 

program should include effective 

health and safety policies and pro-

cedures, appropriate education 

and training, efficient adminis-

trative procedures, preventative 

maintenance programs, manage-

ment commitment and involve-

ment, and consistent application 

and enforcement.

Prior to employees being asked 

to perform any tasks, MacPhee 

said, “You must keep a record of 

all hazards in your work environ-

ment,” and have a program for 

dealing with those hazards and any 

incidents that may occur.

Some hazards, such as air 

quality, sound, fall protection, con-

fined spaces, and hazardous sub-

stances must be dealt with by fol-

lowing federal guidelines, while 

others can be addressed at the indi-

vidual company’s discretion.

One hazard that has had an 

effect on the trucking industry is 

exposure to diesel fumes, some-

thing MacPhee said can lead to 

several health issues like fatigue, 

skin conditions, eye and throat 

irritation, breathing difficulties, 

and even lung cancer with long-

term exposure.

When creating a hazard pre-

vention program, MacPhee rec-

ommends starting with the most 

critical jobs, to be as meticulous 

as possible, and avoid generalizing 

what the task entails, as things will 

get missed.

“This doesn’t happen overnight,” 

she said, “this takes a lot of time.”

MacPhee added that when 

looking at how to prevent a 

hazard from causing an injury, 

companies need to look at techni-

cal solutions, such as engineering 

and administrative controls to 

eliminate the danger.

“Personal protective equipment 

should be the very last measure of 

control in a hazard preventative 

program,” she said.

Once a program has been estab-

lished, all employees must be edu-

cated and training on their roles 

and responsibilities.

Robert Waterhouse, a certified 

industrial hygienist, picked up 

where MacPhee left off, address-

ing how hazardous energy can 

have an impact on those in the 

trucking industry.

Mechanical potential energy, 

pneumatic potential energy, 

thermal and chemical energy 

are all conceivable hazards 

Waterhouse feels does not get 

enough attention in the industry.

“People get hurt where people 

interact with equipment,” 

Waterhouse said, adding that 

trucking companies must manage 

the integrity of equipment and the 

processes working with that equip-

ment to prevent releases and spills 

of hazardous materials.

Waterhouse said the theory 

behind process safety is to “keep 

it in the hose, pipe, vessel or tank,” 

and pointed to what he called the 

“Swiss cheese” model for process 

safety where barriers designed 

to prevent a hazardous outcome 

have weaknesses or failures, and 

require complimentary barriers to 

increase reliability.

Threats to a catastrophic 

event include motor vehicle inci-

dent, hose failures, pipe fitting 

and valve failures, tank over-

pressure, overfill, and failure, 

and security breaches.

“We just don’t give these prod-

ucts enough respect and attention,” 

Waterhouse said of common mate-

rials like diesel and gasoline.

Waterhouse also said compa-

nies need to implement policies 

that address young and inexperi-

enced workers, who he said are two 

times more likely to be involved in 

a workplace injury because they 

are often asked to perform tasks 

they are not comfortable or prop-

erly trained to do.

The most common cause of inju-

ries for young and inexperienced 

workers, Waterhouse pointed out, 

is being struck by an object. TW

Identifying and preventing hazards in the  
workplace must be a focus

“Personal 
protective 
equipment  
should be  
the very last 
measure 
of control 
in a hazard 
preventative 
program.” 

– Dawn MacPhee, ESDC
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hat this product is spectacular. 
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the bottle."
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Creating  
safer roads
Deaths and injuries 

dropping despite rise 

in traffic volume in 

Alberta

By Derek Clouthier

RED DEER, ALBERTA

With a population up nearly 10%, 

the number of drivers 8.9%, traffic 

volumes 18.4%, and over 500,000 

registered commercial vehicles on 

Alberta roads, managing the prov-

ince’s highway system has proved 

challenging over the past four years.

Speaking to attendees during 

the Alberta Motor Transport 

Association (AMTA) Safety 

Conference in Red Deer, Alta. 

Sept. 22, Wendy Doyle, execu-

tive director of the office of traffic 

safety for Alberta’s Ministry of 

Transportation, said commer-

cial vehicle registration peaked in 

2015 with over 600,000, and those 

seeking Class 1 driver’s licences has 

steadily increased since 2013.

“We have a driving public, people 

like their vehicles in Alberta,” Doyle 

said, adding that passenger vehicles 

and a rise in commercial drivers 

contributes to the increased traffic 

volumes, but at the same time there 

has been a drop in vehicle-related 

fatalities in the province.

Out of 334 total fatalities in 2015, 

80 involved commercial vehicles – 

a commercial vehicle includes not 

only long-haul transport trucks, but 

also motor homes and farm equip-

ment – and 2% involved tractor 

trailers. In total, there are approxi-

mately 300,000 collisions on provin-

cial highways each year, not includ-

ing within municipalities, where 

statistics are maintained separately.

Doyle pointed out that the most 

likely time for a commercial vehicle 

to be involved in a collision is in 

November between the hours of 

11 a.m. and 3 p.m. Running off the 

road is the most common reason 

for commercial vehicle collisions 

(30%), followed by tailgating (26%), 

and other various individual cir-

cumstances (24%).

The most common commercial 

driver condition during a colli-

sion that may have contributed to 

the accident is fatigue and/or fell 

asleep. Other factors can include 

alcohol consumption, impairment, 

and impairment from drug use. 

Alcohol impairment is by far the 

most likely driver condition for all 

motorists during collisions on pro-

vincial highways.

However, traffic fatality and 

injury numbers are going down in 

Alberta, despite a rise in popula-

tion, drivers, and traffic volumes, 

for a variety of reasons, including 

Continued on page 15



Reduce your risk

1  Always use 3 points of contact 
2  Face the truck and climb slowly
3  Wear proper footwear

For more safety resources visit worksafebc.com/transportation

Falls are a leading 
cause of injury  
for truck drivers 
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collision mitigation technology, 

safer vehicles, and enforcement 

tactics like photo radar and red 

light cameras.

Though Doyle said the general 

public is typically opposed to photo 

radar and red light cameras, they 

do save lives, while at the same 

time, increasing the number of 

property crashes – those that do 

not claim a life or cause serious 

injury – as the severity of the colli-

sions go down.

Traffic-related deaths and inju-

ries also carry a heavy financial 

burden on the province and its 

residents, with a social price tag 

anywhere between $4.6 and $10.3 

billion annually. Doyle said the vari-

ance in the estimate is because it is 

difficult to put a cost on a human 

life, and added that although tragic 

and strange to say, deaths are far 

less expensive than serious injuries 

on the health care system.

Doyle’s office is currently working 

on passing its Transportation 

Safety Plan 2020, which is Alberta’s 

plan to meet Canada’s Road Safety 

Strategy 2025.

With a “Vision Zero” tagline, 

the plan, which is expected to be 

implemented later this fall, aims to 

see zero deaths and serious inju-

ries on Alberta’s highways by using 

technology and other means to 

figure out what could have been 

done differently to prevent any 

given collision.

The plan incorporates a safe 

system approach, addressing safe 

speeds, safe road users, safe vehi-

cles, and safe infrastructure.

Panel discusses ELD 

mandate

Dan McCormack, an investigator 

with Alberta Commercial Vehicle 

Enforcement (CVE), highlighted 

the cost-benefit ratio of electronic 

logging devices (ELDs), saying the 

benefits outweigh the costs by 2:1.

McCormack highlighted that 

an expected 40% reduction in out-

of-service (OOS) for hours-of-ser-

vice (HOS) violations would con-

tribute to the benefits of ELDs, as 

would what he said would be an 

estimated 30-120 minutes saved 

per cycle for drivers, which trans-

lates to an additional two hours 

of driving, or $2,000 increase in 

annual pay. Transparency in a car-

rier’s planning, safety, and opera-

tions departments and a leveling of 

the playing field were also cited as 

positives for the argument behind 

the use of ELDs.

McCormack moderated a 

two-person panel on ELDs, which 

included Matt Cook of Arrow 

Transportation and Jeremy Sterling 

from Formula Powell.

McCormack said CVE officers 

will approach ELD inspections with 

an educational enforcement atti-

tude for the first year after imple-

mentation, with soft enforcement 

for that initial year.

“It’s a big learning curve for us as 

well,” McCormack said. “The only 

place there would not be flexibility 

is out-of-service stuff.”

He advised drivers to carry a 

paper log that mirrors their ELD as 

a backup in the event of any issues 

with the e-log. In certain circum-

stances, drivers can present their 

paper log during an inspection and 

will be given 24 hours to produce 

their ELD log, but the decision will 

ultimately be up to the CVE officer.

Cook said following ELD train-

ing, 95% of his drivers can com-

fortably operate the device 

without any issues, despite their 

trepidations going in. Sterling 

puts his drivers through a course, 

which is followed by further train-

ing with company management 

and finally 100 hours in the truck 

with an ELD trainer.

Cook said the biggest challenge 

to the implementation of ELDs in 

the industry is perception, as many 

drivers feel uncomfortable with the 

idea of using them, but added that 

if a person can use a smartphone, 

they can use an ELD.

Properly training drivers how to 

use an ELD is vital to their success, 

according to McCormack.

“Make sure that your drivers are 

trained with the systems you use,” 

he said, “because it’s not an officer’s 

job to do that.”

AMTA Safety Conference 

attendees were highly engaged 

and asked several questions 

during the ELD panel discussion, 

showcasing the level of uncer-

tainly that remains when it comes 

to the new technology. TW

Continued from page 13

Government’s ‘Vision Zero’ plan

ALBERTA

Wendy Doyle of Alberta’s Ministry of Transportation says despite a rise in traf-
fic volumes, deaths and serious injuries resulting from collisions have declined.

“Make sure that 
your drivers are 
trained with the 
systems you 
use, because 
it’s not an 
officer’s job to 
do that.” 

– Dan McCormack, CVE 



I
f you think your business is too small to be at risk of a cyber 

attack, think again: fleets of any size can be tantalizing targets 

for cybercriminals. In fact, the frequency and severity of cyber 

attacks in the transportation industry have been increasing over 

the past two decades, according to Fleet Owner, and the outdated 

systems at the heart of many trucking operations are largely to 

blame.¹

As more programs and systems exchange more information, 

the risk of data theft climbs higher. But that doesn’t mean you 

should swear off advancing technology in order to protect your 

fleet. One way to reap the rewards of interconnectivity without 

making your business an easy target for thieves is by carefully 

coordinating systems so they work together seamlessly – and 

having a strong back-up plan.

Stay up-to-date to stay secure 
A selection of IT tools can help you cover all your bases, but that 

may not be enough. When it comes to mitigating cyber risk, the 

deciding factor is how well your systems communicate with each 

other, and older systems that haven’t been adequately updated 

may not keep up with the others. In the worst cases, major gaps in 

your security can go undetected until it’s too late.  

If your company relies on a loose arrangement of different 

electronic tools for daily operations, you need to take extra cau-

tion when staying up to date with software and securing lines of 

communication. There are several ways to secure your systems – 

here are some good first steps:

• Applying software updates as soon as they become 

available.

• Favouring the “principle of least privilege” by limiting  

access to data (employees only need access to what’s  

essential for their job function).

• Using a tool that provides compliance reporting.

• Running a centrally-managed antivirus program that  

updates signatures frequently. 

• Using secure communication protocols in any dialogue 

with a third party.

• Internal monitoring of your networks, devices, applications, 

and user accounts, which will help you trace a breach to 

where it began.

• Training employees to spot phishing emails, plus what to do 

if they receive one.

• Implementing controls to identify and block improper data 

transfers among employees.

Smart and sound software is a big part of cyber security, but you 

should also pay attention to how and where you back-up your 

data, especially when it comes to contracts and sensitive custom-

er information.   

¹ Cyber Risks on the Rise for Transportation, ontruck.org, September 2015.

CYBERCRIME
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ADVERTORIAL

By Damien Blaquiere        Take steps to defend your fleet 

Planning is a key to damage control
Cyber risk often comes in the form of privacy breaches, but more 

complex threats are manifesting in the form of intellectual property 

theft and cyber extortion. Whatever form the cyber attack takes, one 

reality is clear: business interruption is an increasingly common risk, 

and its impact can be severe.

A focused plan can help you coordinate a response, act quickly, and 

ensure you’ve addressed all the details when a cyber event disrupts 

your operation. However, different sorts of plans will respond to 

different obligations; you’ll likely need more than one strategy.

Incident response plan: this plan is used during the incident to 

manage and contain the damage that comes from a security breach 

or cyber attack. The goal of this type of plan is to limit damage and 

associated costs that immediately follow the event – it’s an important 

short-term response. 

Disaster recovery plan: After you’ve mobilized your initial response, 

you’ll need to put measures in place that can continue to limit 

damage. This is your disaster recovery plan, and like your incident 

response plan, it should clearly define specific tasks of key players to 

help get systems up and running after a disaster. Typically, these plans 

are data-centric: they involve restoring IT infrastructure and access-

ing copies of data stored offsite.

Business continuity plan: A business continuity plan is a bit different 

than a disaster recovery plan, but they should be developed in tan-

dem. Business continuity is broader than disaster recovery, and can 

be described as business-centric: these plans are concerned with find-

ing a safe place for employees to work, and aim to ensure network 

connections, online systems, servers, and crucial business applications 

can continue to run without downtime. 

Depending on the size and nature of your trucking business, you may 

want to lean on experts to help you develop appropriate response, re-

covery, and continuity plans. There are many points to consider, and it’s 

better to be safe than sorry; if you’re not sure where to begin or what 

to include, reach out to a risk management specialist. 

Work as a team for better results
It’s great that you’re ready to take your cyber security to the next 

level – but is your staff? All employees should understand relevant 

security concepts, and how to properly run and inspect electronic sys-

tems. While a dedicated IT department is a great addition to a fleet, 

all employees should have some idea of what cyber security measures 

are in place – and how to tell if something’s not right. 

As cybercrime evolves, protection, prevention, and insurance meas-

ures must adapt. It’s difficult to predict what the future holds, but 

as you continue to add computerized tools to your daily operations, 

enlist the help of your broker and insurer to try to account for the 

risks that could be waiting around the corner.
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“The proof is in the pudding” is 

an idiom most people get wrong. 

The correct saying is “the proof 

of the pudding is in the eating,” 

meaning you only know some-

thing is a success after it’s been 

tried out or used.

Nothing could be truer for the 

electronic logging device (ELD) 

mandate.

There’s been a lot of speculation 

about how ELDs will affect produc-

tivity, compliance, driver job satis-

faction, and a host of other issues.

Well, the Dec. 18 deadline is 

almost here and all we really know 

is that come hell or high water, 

the FMCSA seems determined to 

enforce this rule.

You may not know it, but you’ve 

been living with the ELD mandate 

for almost two years, when FMCSA 

laid out a three-phase compliance 

rollout for drivers who currently 

have to keep a logbook to record 

duty status.

Phase 1: Awareness and transi-

tion. This started Feb. 16, 2016, as 

a period to get familiar with the 

requirements under 49 CFR 390.5. 

Carriers and drivers subject to the 

rule are supposed to have used this 

time preparing to comply.

Phase 2: Phased-in compliance. 

This is the two years from Dec. 18, 

2017, to Dec. 16, 2019, when car-

riers and drivers subject to the 

rule must use automatic on-board 

recording devices (AOBRDs) that 

were installed prior to Dec. 18 or 

self-certified and registered ELDs 

with FMCSA.

Phase 3: Full compliance. After 

Dec. 16, 2019, all drivers and car-

riers subject to the rule must use 

self-certified ELDs that are regis-

tered with FMCSA. Every single 

truck and driver has to have their 

ducks in a row.

What have we learned?

Since the proof is in the eating, 

how does the ELD mandate taste 

so far?

First, a lot of truckers are exiting 

the “awareness and transition” 

phase unprepared. Some are 

pinning their hopes on a last-ditch 

effort in Congress to delay the ELD 

mandate for two years, saying 

more time is needed to deal with 

the certification of devices (or lack 

thereof), connectivity in remote 

areas, cybersecurity vulnerabili-

ties, and the ability of law enforce-

ment to access data. These are all 

legitimate concerns, but I wouldn’t 

count on any sort lifeline from 

Congress right now.

Second, ELD suppliers have 

come out of the woodwork to 

promote devices they say will 

satisfy the requirements. The last 

time I looked at the list of self-cer-

tified ELD vendors, I counted 

132—every single one claim-

ing to be the best thing since 

sliced bread. It’s overwhelming, 

and choosing the wrong ELD 

is a costly mistake. Two years 

ago, FMCSA estimated that the 

average annual cost of an ELD 

would be $495 U.S. per truck. 

Some truckers say the actual 

figure can be well north of $1,000 

for the device not including the 

cost of maintenance, service con-

tracts, and training.

Third, enforcement officers 

need more awareness and tran-

sition. After Dec. 18, we’re in 

the phase where an enforce-

ment officer might give you the 

benefit of the doubt when you get 

stopped. I’ve heard through the 

grapevine that until mid-April 

2018, no vehicles will be put out-

of-service for ELD violations and 

enforcement will be a slap on the 

wrist. After that, you can expect 

out-of-service violations and 

huge fines.

Of course, ELDs and duty records 

can affect many layers of enforce-

ment, including fuel tax and other 

distance-based reporting. At a time 

when both you and officials are in a 

period of phased-in compliance, the 

more you know about ELDs and, in 

particular, your ELD, the further 

ahead you’ll be.

With Dec. 18 just weeks away, the 

ELD pudding won’t be on the stove 

for much longer. It’s time to set the 

table and get ready to eat. TW

COMPLIANCE

Permits & Licensing

The proof and the pudding
Sandy Johnson has been 

managing IFTA, IRP, and 

other fleet taxes for more than 

25 years. She is the author of 

the book, 7 Things You Need to 

Know About Fleet Taxes, and 

operates northstarfleet.com, 

which provides vehicle tax and 

license compliance services for 

trucking operations. She can be 

reached at 1-877-860-8025 or 

info@northstarfleet.com.
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challenge of those vehicles, so it 

was just a matter of time to get the 

opportunity to move into it.”

Prior to getting behind the 

wheel, Daub worked in con-

struction, running a renovation 

company and doing much of the 

work herself. As time went on, 

Daub knew she needed to look for 

something a little less physically 

demanding, and a transition into 

driving made sense.

“I’ve generally always worked in 

male-dominated trades,” she said. 

“When you’re the sole income you 

have to make a living.”

Daub contends that many con-

ventional female jobs don’t provide 

the same kind of financial bene-

fits that male-dominated occupa-

tions do, and as she moves closer 

to retirement, Daub needed some-

thing she would both enjoy and 

earn a good living doing.

“I need to make a living, I need 

to make retirement, and I want to 

enjoy doing it,” she said. “I’m not 

happy just going and doing one job 

over and over, going to an office 

and looking at the same walls. That 

isn’t something that would fit who 

I am.”

Another graduate, Jamie 

Bellesen, got bit by the transporta-

tion bug when she had the oppor-

tunity to move some equipment 

from Edmonton to Ottawa for her 

former employer.

“I loved the trip and being on the 

road, dealing with the logistics, 

showing up on site with the equip-

ment and organizing unloading of 

the equipment,” said Bellesen. “The 

whole dynamic was an adventure 

and it really made me want to do 

this as a profession.

“That trip for some reason just 

resonated with me, and to get paid 

to do that seemed kind of cool.”

The trip was her first experience 

being on the road, and loving the 

experience so much, she asked her 

employer if she would be able to 

transition into a permanent role as 

a driver, but at the time, it was not 

in the cards.

Bellesen then received an e-mail 

from WBF, as she had previ-

ously applied for a heavy equip-

ment program, and she noticed 

that they were offering the Class 1 

driver course and jumped on it.

“There’s kind of the cowboy thing 

to it,” Bellesen said of being on the 

road. “You’re on the road, it’s always 

different and you see things you 

don’t normally see. I’ve never been 

an office person…it’s was very hard 

to even do part-time work in an 

office, I just enjoy working outside 

and always changing.”

Bellesen also came from a 

non-traditional female work back-

ground, having run a heavy loader 

and several maintenance posi-

tions since 1993.

Asked to provide a practical 

reason why she wanted to enter 

the industry as a driver, Bellesen 

said the definition of the word 

Program opens doors

“I never realized 
what kind of 
impact drivers 
have on the 
economy and 
communities.” 

– Jamie Bellesen

From left: Sherrise Garcia, Jamie Bellesen, and Georgina Daub can barely 

contain their excitement after graduating from the WBF Class 1 driver  

program Sept. 27 in Edmonton.

Unreserved public  
equipment auctions

2015 Kenworth T800 10000 PSI Pressure | Grande Prairie 2008 Kenworth T800B | Prince George

Kenworth T800 | Prince George

2014 Kenworth T800 10000 PSI Pressure | Grande Prairie 2015 Western Star 4900SA & 2015 Doepker | Prince George

Kenworth T800 | Prince George

30,600 items in 125+ auctions including
Prince George, BC Nov 16 
Thunder Bay, ON Nov 2 
Grande Prairie, AB Nov 21–22 
Truro, NS Nov 27 
Montreal, QC Nov 29–30 
Toronto, ON Dec 4-5 
Edmonton, AB Dec 7-8 

Bid in person or online
▸  No minimum bids or  

reserve prices
▸  Test and inspect on-site
▸  Open to the public, free registration

Financing & leasing available
Up to 100% financing,  
with no money down.

More items added daily
Call about selling: 1.800.211.3983

  See full auction & equipment listings at  rbauction.com   
Auction Company License #303043, MV Dealer #10541, MV Dealer #10539, MV Dealer No. 4585592, Auction Company License #309645 
*Limited-time offer. OAC. Terms & conditions apply.

Fast, flexible financing available – up to 100%, $0 down

Continued from page 1
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‘practical’ is “a mindfulness of 

results and usefulness,” and 

that there was no better way to 

describe the job of a commercial 

truck driver.

“I never realized what kind 

of impact drivers have on the 

economy and communities,” she 

said. “The world would stop and it 

would be total chaos without them.”

Garcia, who was raising four 

children prior to enrolling in 

WBF’s Class 1 program, had no 

experience behind the wheel, but 

loved the idea of being a driver.

“I can’t see myself being at a 

desk job,” she said. “I like doing 

hands on work.”

There’s also a sense of pride for 

Garcia in her newfound success.

“I want to be a good role model 

for my kids, and I know it’s going 

to be a lot of sacrifice, but I’m 

looking long term,” said Garcia. 

“Sacrifice now and later on we’ll 

enjoy it more. Being a woman in 

the industry, hopefully they will be 

proud of me.”

Each of the three graduates 

echoed the same sentiment about 

WBF and the Class 1 program, 

saying it would not have been pos-

sible without the support of many, 

including the industry itself.

“I was in awe at the people who 

invested into this program,” said 

Daub, adding that she was sur-

prised to learn that only 3% of 

drivers are women.

For Garcia, making some new 

friends was another plus.

“They’re all really supportive 

and I didn’t expect that with being 

in a group of 12 women,” she said. 

“They’re all really great women.”

Megan Bates, manager of indus-

try relations for WBF, reiterated 

the quality of the first graduat-

ing class of the Class 1 program, 

all completing the 10-week course 

with flying colors.

A careful screening process of 

applications helps properly funnel 

women into the various programs 

WBF offers.

“(These) are not career paths 

that women often see themselves 

in,” said Bates. “So we do a lot of 

awareness building and really 

have them understand what the 

work will be before they decide to 

pursue the training and employ-

ment in that field.”

The assessment process involves 

hands on and academic screening, 

attitude and communication styles, 

a background check, and an applica-

tion form that includes an interview 

portion, where applicants talk to 

someone who works in their chosen 

field of study to get a firsthand 

account of what the job entails.

“The assessment is really a key 

part to why the completion rate 

of these programs is so high,” 

Bates said.

Though the process may seem 

daunting, Bates impressed that 

it was in an effort to ensure the 

applicants success and that 

every attempt was made to 

approve the application, whether 

right away or sometime down 

the line.

“In terms of saying ‘no,’ no, we 

really try not to say ‘no,’” she said. 

“There may be a ‘not right now’ if 

certain parts of the assessment 

uncover things that maybe aren’t 

in line with succeeding in this 

employment, and in that case we 

offer other supports to help them 

get everything together and come 

and try again.”

In 2018, WBF plans to have two 

Class 1 programs sessions, and 

Bates said they are getting a lot of 

inquiries.

“We had a great amount of 

interest for this program,” she 

said, “and of course the industry 

support really makes a difference 

as well, and we expect that to con-

tinue to grow.”

Alberta Motor Transport 

Association president Lorraine 

Card and past chairman Dan 

Duckering were on hand to con-

gratulate the graduates.

Card said she was excited to see 

the first class complete the WBF 

Class 1 program, as “Class 1 drivers 

are needed so badly in the industry.”

Duckering told the group of 

ladies that “The redneck trucker 

of the past is gone,” and that the 

program was integral to bringing 

trained and prepared women into 

the industry.

All 12 graduates interviewed 

for positions with Westcan 

Bulk Transport and Caron 

Transportation Systems follow-

ing graduation. As of press time, 

Daub had accepted a position 

with Westcan, Caron had hired 

four graduates, and the remaining 

were still in the interview process.

Bellesen said her future looked 

bright, and that “the possibilities 

are endless as far as growing pro-

fessionally in this industry,” while 

Daub had no qualms over what 

she wanted to do.

“Right now, I just want to 

drive.” TW 
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CROSS-BORDER

By Derek Clouthier

SANTA BARBARA, CALIFORNIA

Shell Rotella introduced several 

new products Sept. 20, including 

its T6 Multi-Vehicle 5W-30 full 

synthetic oil, which is formu-

lated for both heavy-duty diesel 

and gasoline engines for passen-

ger vehicles. The new oil meets 

the performance requirements of 

API CK-4 and API SN, meaning 

it is formulated to meet 800 

parts per million of phosphorus 

maximum for passenger vehicles 

by boosting supplemental anti-

wear performance.

“This is the first Rotella to meet 

both heavy-duty and passenger car 

criteria,” said Jason Brown, global 

technology manager for Shell 

Lubricants. “No question, period.”

Brown underscored the chal-

lenges in developing oil suitable 

for both heavy-duty and passen-

ger vehicle applications, including 

the use of performance additives, 

with heavy-duty varieties contain-

ing more anti-wear, dispersant, 

and detergents to deliver longer oil 

drain intervals than is required for 

passenger vehicles.

Brown said there are no indi-

cations on the horizon for a new 

API category for heavy-duty diesel 

engine oils, but the key drivers that 

shape today’s specifications will 

continue – reduced emissions, fuel 

economy, cost of ownership, engine 

technology changes, and engine 

operating conditions.

He pointed out that countries 

such as China and India will be 

releasing their own engine specifi-

cations in 2020 and beyond.

“It’s not like the rest of the world 

is not coming on,” Brown said, 

adding that Shell Rotella will meet 

the demands of those markets, as 

well as mounting global markets.

Shell Rotella conducted a study 

in Germany that indicated there 

will be a 43% increase in total 

freight, with a surge in trucks on 

the road from today’s approximate 

three million to 3.5 million in the 

next 20 years.

Brown said the majority of 

heavy-duty applications will con-

tinue to be fueled by diesel, as 

there is currently no other way to 

move a heavy, long distance haul 

as quickly and efficiently as with 

diesel. He also said electric light- 

and medium-duty vehicles will 

emerge in urban markets, while 

natural gas will be an option for 

heavy-duty.

Dan Arcy, global OEM technol-

ogy manager for Shell Lubricants, 

also announced the release of two 

new products, the first being Shell 

Rotella DEF (diesel exhaust fluid).

In addition to DEF, Arcy intro-

duced six Rotella oil filters with 

long drain intervals that the 

company says meets OEM require-

ments for 99% of pickup customers.

Stede Granger, OEM techni-

cal manager for Shell Lubricants, 

focused on Shell Rotella’s heavy-

duty nitrate free coolant, ELC NF, 

which was released a year ago 

and offers extended water pump 

life, limited inhibitor depletion, 

reduced cost and maintenance, 

and a 600,000-mile/12,000-hour life 

capability.

With today’s modern engines 

designed for fuel economy, lower 

emissions, reliability, and power, the 

use of aluminum has forced cool-

ants to go nitrate free, as the chem-

ical, when combined with high 

flow around aluminum, produces 

ammonia, which raises PH levels 

and harms engine components.

Along with its ELC NF coolant, 

Granger announced the release of 

Shell Rotella ELC Correction Fluid, 

which is designed to correct inhibi-

tor levels in Rotella ELC NF coolant 

in cases where the corrosion inhib-

itor levels have been reduced by the 

addition of subsequent coolants 

during servicing.

The correction fluid is intended 

to adjust inhibitors to initial levels 

and avoids the need to drain and 

refill the entire system. 

“Shell Rotella T5 Ultra 10W-30 

synthetic blend is designed for 

next-generation on-road diesel 

engines to help maximize fuel 

economy without sacrificing engine 

protection,” said Megan Pino, 

Shell Rotella brand manager. “It is 

designed to provide protection that 

adapts to driving conditions and is 

formulated to minimize oil con-

sumption and protect exhaust cata-

lysts and particulate filters.”

The T5 is designed for engines 

requiring an FA-4 engine oil, and is 

enhanced with synthetic base oils 

and additives to provide protection 

against wear, deposits, and high 

temperature breakdown.

Taking about five years to fully 

develop, Shell Rotella released its 

CK-4/FA-4 categories of oil, offering 

improvements in oxidation stability, 

aeration benefits, and shear stability.

The new T6 Multi-Vehicle full 

synthetic engine oil will soon be 

available from NAPA, Walmart, 

and O’Reilly’s retailers. TW

An oil for all
New engine oil from Shell Rotella meets both  

heavy-duty and passenger vehicle needs

Dan Arcy highlights Shell Rotella’s CK-4 and FA-4 offerings during a press 

event in Santa Barbara Sept. 20.

“This is the first 
Rotella to meet 
both heavy-duty 
and passenger 
car criteria. No 
question, period.”

– Jason Brown
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By Derek Clouthier

SANTA BARBARA, CALIFORNIA

If Captain James T. Kirk and his 

sidekick Spock were to get behind 

the wheel of a big rig, surely Shell 

Rotella’s Starship Truck would be an 

obvious choice.

Providing a sneak peek into the 

details of its Starship Truck initia-

tive, Shell Rotella plans to unveil 

its next generation vehicle in early 

2018 with a coast-to-coast tour, 

showcasing what the company says 

will be a more fuel-efficient option 

for longhaul transportation in a 

world where energy demand will 

continue to rise.

Bob Mainwaring, technology 

manager of innovation for Shell 

Lubricants, said the overall goal of 

the Starship Truck is to produce a 

more energy efficient vehicle that 

can minimize the amount of energy 

needed to move goods.

With transport trucks cur-

rently getting anywhere between 

six and 6.5 mpg fuel efficiency, the 

Starship initiative aims to design 

a truck that can at least double 

that mark by improving rolling 

resistance, aerodynamics, and 

engine efficiency.

When measuring energy effi-

ciency, Mainwaring said people 

must get away from their tendency 

to simply look at miles per gallon as 

the gauge of success.

“Miles per gallon is the metric, 

but I don’t think it’s the best metric,” 

explained Mainwaring, saying the 

focus should rather be on freight-

ton efficiency, which measures how 

much fuel is used to move a certain 

amount of cargo.

For example, one truck moving 

one ton of freight at 10 mpg would 

equate to 10 ton mpg, while one 

truck moving 20 tons of freight at 

7 mpg would equal 140 ton mpg, a 

more efficient freight-ton efficiency, 

Mainwaring said.

To enhance the overall effi-

ciency of a truck, Mainwaring 

divides the multitude of options 

into two categories – those that 

reduce energy demand, such as 

lightweight components and 

others that enhance the efficiency 

of energy delivery.

Facing what he said are three 

hard truths the world is facing 

moving toward 2050 – increased 

energy use, lack of resources, and 

energy security – Mainwaring 

said it is imperative that trans-

portation, which makes up 35% of 

the world’s energy use, becomes 

more efficient.

To emphasize this need, 

Mainwaring underscored that by 2050 

the world’s population is expected 

to increase to nine billion, people in 

cities would reach 75%, and energy 

demand would increase by 200%, 

all of which could have a significant 

impact on the environment.

“Because transport is the largest 

segment, you have to pay close atten-

tion to it if you’re going to reduce 

CO2 emissions,” Mainwaring said.

Chris Guerrero, global heavy-

duty engine oil brand manager, 

Shell Lubricants, said the Starship 

Truck initiative was the perfect 

example of “the beauty of the 

American can-do spirit,” while 

Mainwaring added that it is 

imperative that we not put off 

until tomorrow what we can do 

today. TW

KEVIN QUICK
VP, BUSINESS DEVELOPMENT,  

WESTERN CANADA
kquick@transcourt.com 

 1 888-407-3830

Transcourt supplies equipment all across Canada and the United States. We have a large fleet of tankers available for  
Petroleum, Crude, Chemical, Food grade / Sanitary, Dry Bulk, Propane/LPG and FRP/412.
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a n n i v e r s a r y

THE BEST TANK LEASING EXPERIENCE 
IN NORTH AMERICA 

Shell’s Starship Truck to debut in 2018
Company aims to double 6.5 mpg fuel efficiency standard

Shell Rotella’s Starship Truck to be revealed early next year.

“Because 
transport is the 
largest segment, 
you have to pay 
close attention 
to it if you’re 
going to reduce 
CO2 emissions.”

– Bob Mainwaring
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Across
  1
  8
9

10
11

13
14
17
19
21
22
24

CBer’s “Are you listening?” (3,4,4,2)

Killed the engine, in a way

CARGONET focus

PACCAR truck, slangily

Milton, ON-based ____ Freight 

Systems

Semitrailer and pup rig (1,5)

Trucker’s CB name

Big rig wheel count, sometimes

Lunette ____, pintle portions

International LoneStar styling

Quebec-based aluminum trailer maker

Spacious International option (2,4,7)

Down
1
2
3

 4
5
6
7

10

12
15
16
18
20
23

Road atlas replacement, perhaps (1,1,1)

Big rig power unit

Liquid lubes

No ____, commercial vehicle sign

West Coast mirror attachments

Breathtaking issue, ____ apnea

Decorative wheel trim (3,6)

Surrey, BC - Blaine, WA border  

monument (5,4)

Truck tech’s noisemakers (3,5)

No-layover journey (3,4)

Drivers’ foot controls

John Deere utility vehicle

Truck wiring safety device

Motor City product

Coming Soon: New Storage Rack Regulations 

Find information regarding the regulation changes on  
the storage rack page at worksafebc.com/health-safety

On January 1, 2018, a 
new regulation will come 
into effect governing the 
installation, inspection, 
use, and maintenance  
of steel storage racks.

SASKATCHEWAN

By Derek Clouthier

REGINA, SASKATCHEWAN

There is concern that 

Saskatchewan’s 26 commercial 

vehicle enforcement (CVE) officers 

will not be utilized in the manner 

they should if the government 

follows through with its proposed 

rural first response initiative.

The Saskatchewan Trucking 

Association (STA) has voiced 

its opposition to the creation 

of a Protection and Response 

Team, which would use commer-

cial enforcement as rural first 

responders.

Susan Ewart, executive director 

of the STA, said there is already 

concern that there is a lack of 

commercial vehicle enforcement 

in the province.

“That has been a topic in the 

Auditor General’s report and an 

issue raised by many members,” 

Ewart said. “The people break-

ing the rules to get ahead aren’t 

getting caught.”

Ewart said Saskatchewan’s 

26 CVE officers is far less than 

what Manitoba and Alberta 

employ, despite the fact that 

the province has more miles of 

highway than any other jurisdic-

tion in Canada.

“Pulling the short-staffed officers 

off highways to respond to calls will 

not help that issue,” she said.

Though it is not the STA’s mandate 

to recommend policies related to 

justice, peacekeeping, or response to 

emergency calls, it did request to the 

provincial government that the focus 

of CVE officers remain on commer-

cial vehicle enforcement.

Part of that effort includes the 

creation of a working group to pri-

oritize a scale bypass system in 

Saskatchewan, which would also take 

some of the pressure of CVE officers.

CVE response
STA opposes proposed plan that would take  

CVE officers off the highways

Susan Ewart
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By Derek Clouthier

REGINA, SASKATCHEWAN

Proper training has long been an 

area of concern for many in the 

trucking industry, and in the Land 

of Living Skies the Saskatchewan 

Trucking Association (STA) is 

doing its part to provide input into 

a proposed new process for com-

mercial driver training.

Susan Ewart, executive direc-

tor of the STA, said the entire 

process of how new drivers are 

training needs to be reviewed, and 

western provincial trucking associ-

ations have pinpointed this as one 

of the Top 10 policy priorities for 

the New West Partnership Trade 

Agreement.

“We are taking an active role 

on this,” Ewart said. “This is an 

important opportunity for the 

companies that will hire these 

drivers to be able to select from 

an employee pool that is properly 

trained and equipped to safely do 

the job.”

Last month, the STA sub-

mitted its recommendations 

to Saskatchewan Government 

Insurance (SGI) – which has begun 

the consultation process on a stan-

dardized training program for 

entry level commercial vehicle 

operators – that included, first 

and foremost, industry consulta-

tion, as well as use of the national 

Occupational Standard for 

Commercial Vehicle Operators as a 

guiding document, reciprocity with 

Ontario’s Mandatory Entry-Level 

Training (MELT), and engage-

ment on the financial impact of the 

policy changes.

“The STA will be advocating for 

standardized curriculums, includ-

ing significant classroom training 

and a prescribed number of on the 

road hours,” Ewart added.

SGI announced it would launch 

a consultation on a new training 

program during an STA event in 

May, as the provincial insurance 

body expressed concern that it did 

not believe that the training cur-

rently being provided by schools 

certified by SGI was adequately 

producing drivers with the skill 

level that both industry and policy 

makers desired.

The STA has indicated that input 

from industry stakeholders on the 

creation of this new policy is of the 

utmost of importance and a vital 

component for its success.

At this point, a timeline on the 

implementation of a new com-

mercial driver training program 

for Saskatchewan has not been 

solidified.

“So far, we are pleased with 

the timeliness of the proposed 

changes,” said Ewart, “and are 

working with SGI to ensure that 

this is rolled effectively and effi-

ciently.” TW

Isuzu Service
19518 60th Ave

Surrey BC
V3S 6K1

604-534-7431 
Toll Free: 1-800-811-1838

Visit our newly designed buildings at the same location.

Isuzu Sales
19525 Hwy 10

Surrey BC
V3S 6K1

STA provides input into new driver 
training program

“The STA will be 
advocating for 
standardized 
curriculums, 
including significant 
classroom training 
and a prescribed 
number of on the 
road hours.”

– Susan Ewart

“The people 
breaking the rules 
to get ahead aren’t 
getting caught.”

– Susan Ewart

“B.C. and Alberta already have 

one in place and the wheels are in 

motion in Manitoba,” Ewart said. 

“A scale bypass system would help 

with targeted enforcement on 

companies that are not meeting 

requirements, while allowing 

compliant companies to save time 

and money.”

The STA indicated that the pro-

vincial Auditor General’s 2017 

Report revealed that the extent of 

CVE enforcement activities was 

lower than planned, with five tested 

scales operating for just 14 hours 

per week, which translates to scales 

being open for less than 9% of oper-

ating hours.

Thus, moving CVE officers away 

from commercial enforcement to 

rural response would only worsen 

the situation and is unjust to the 

truck transport industry, as compa-

nies invest greatly into proper train-

ing, recruitment, and education in 

an effort to maintain fleets made up 

of safe vehicles that meet regulatory 

standards.

“Less enforcement on 

Saskatchewan highways takes the 

benefit of doing so away from law 

abiding transport companies,” the 

STA expressed in a release, “and 

gives unsafe, non-compliant com-

panies the upper hand and con-

tributes to more rapid disintegra-

tion of Saskatchewan’s highway 

systems.” TW

REGINA, SASKATCHEWAN

The Saskatchewan Trucking 

Association (STA) has indicated 

that rates for T-42 rate codes are 

expected to decrease to $3.10 from 

$3.18 in 2018.

The T-42 rate code, which 

includes transportation, courier, 

and commercial buses, is set 

by the Saskatchewan Workers’ 

Compensation Board and are 

based on key premium rate drivers, 

such as workplace injury rates, 

durations, and claims costs.

The STA attended the recent 

rate setting webinar presented by 

Saskatchewan WBC, which said 

the new rates would be published 

online Oct. 17, but as of that date, 

had not yet been posted.

The STA said it would notify its 

members once rates were con-

firmed. TW

WBC T-42 
rates expected 
to decrease  
for 2018
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WE INVEST IN
OUR OPERATORS
HIRING PROFESSIONAL 

TRANSPORT OPERATORS, 
COMPANY &  

OWNER OPERATORS 
FOR CANADA & U.S.
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Professional Operators 
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We want to see you in the Driver’s seat!

Hiring Company Drivers for our Domestic Fleet

Benefits beyond the paycheck include: Upgraded Fleet, Achievable Safety Bonus, 
Referral Program - $ 1,000 and Top Miles

To find out how you can become part of our team contact us at 1.888.878.9585 or
driver.recruitment@hwtransport.com

we’re in it for the long-haul
Siemens Transportation Group Inc. 

MANITOBA

WINNIPEG, MANITOBA 

Just a year after opening its first 

location at CentrePort Canada 

in Winnipeg, Man., Rosenau 

Transport has invested in a signif-

icant expansion plan, moving to a 

much larger facility.

“As one of Western Canada’s 

largest regional carriers with 24 

terminals, Rosenau recognized 

huge market potential when 

we initially opened a facility at 

CentrePort, which has let to our 

expansion at a much larger facil-

ity,” said Ken Rosenau, presi-

dent of Rosenau. “Continuing to 

be located at CentrePort means 

we can leverage a geographically 

central location, access direct 

transportation infrastructure 

and tap into a highly skilled labor 

force to grow our business.”

Moving from a 5,000 sq.-ft. facil-

ity to 140,000 sq.-ft., Rosenau 

plans to grow its capacity and 

staff over the coming months, and 

now occupy half the building at 

CentrePort, which was formerly the 

Safeway distribution center.

“We are excited that the former 

Safeway distribution center has 

been repurposed and complements 

Rosenau’s significant expansion 

plans,” said Diane Gray, president 

and CEO of CentrePort Canada Inc. 

“Investing in an existing building has 

also allowed Rosenau to get up to 

operating speed quickly so they can 

continue to grow their business at 

North America’s largest inland port.”

Scott Gillingham, City of 

Winnipeg councilor for St. James – 

Brooklands – Weston, congratulated 

Rosenau on the expansion, and said 

the investment would impact the 

community for years to come.

“With some of Canada’s biggest 

trucking firms headquartered in 

Winnipeg, it’s natural to see com-

panies like Rosenau invest in a 

larger presence at CentrePort,” said 

Gillingham, “a critical transporta-

tion center that continues to attract 

new business and create jobs.”

CentrePort has welcomed 51 new 

businesses since 2009 on approx-

imately 300 acres (CentrePort is 

Manitoba’s 20,000-acre inland port 

and foreign trade zone), represent-

ing more than $300 million in new 

capital investments. TW

Rosenau places large investment  
into CentrePort Canada

Ken Rosenau speaks during Rosenau Transport’s announcement in  

Winnipeg Sept. 14 that the company would invest into CentrePort Canada.

“With some of Canada’s 
biggest trucking firms 
headquartered in 
Winnipeg, it’s natural 
to see companies like 
Rosenau invest in a 
larger presence at 
CentrePort.” 

– Scott Gillingham,  

Winnipeg councilor
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Almost every trucking company, 

whether it’s a five-truck operation 

or a 500-plus fleet, has been invited 

to sponsor or donate to something. 

Your decision to support any cause, 

whether it is to help a local slo-

pitch team or contribute to a major 

capital project like a community 

hospital, should reflect your orga-

nization’s values rather than be 

based on impulse or pressure.

Let’s start by making a case for 

why philanthropy is good business. 

There are four key reasons to make 

helping a cause part of your busi-

ness’ fabric:

1. Connecting your company to 

the community. Being a visible 

and contributing member of the 

community is good business. It 

will give you credibility by pro-

viding an opportunity to demon-

strate that your organization is 

committed to enhancing com-

munity life. It may also provide 

opportunities to network with 

other like-minded, influential 

business and opinion leaders in 

your community.

2. Boosting employee morale. 

Employees respect companies 

that care about worthy causes 

and that increases their emo-

tional attachment to the place 

they work. Research shows that 

Millennials, who are increasingly 

occupying more decision making 

roles both within your operation 

and those of your customers, 

value and expect businesses that 

give back in some way.

3. Raising awareness of your 

brand. Sponsoring an event, 

and even donating, connects 

your name with good works. 

Sponsoring something in your 

community where your business 

name is spotlighted could lead 

to bigger profits down the road.

4. Connecting with your cus-

tomers. If you are selling your 

product or service to individ-

uals who care about a cause, it 

makes perfect sense to support 

that cause too. For example, 

if your client base is a male 

demographic, then it makes 

sense to support a campaign 

that raises money for prostate 

cancer research. This is what 

the Canadian Trucking Alliance 

did when it became a champion 

of the Plaid for Dad campaign 

and mirrors perfectly a health 

concern that would likely inter-

est a significant portion of its 

membership base.

So now that we’ve established 

that helping a worthy cause is good 

for business, not to mention good 

for the soul, how do you pick which 

causes to support?

The causes you support should 

align with your business’ values, 

most often laid out in your mission 

statement and/or communication 

plan. Does your mission statement 

say you care about the environ-

ment, family, or something else? 

Then you should make sure your 

donations go to causes that advance 

that. It’s an excellent idea to create a 

company policy that clearly outlines 

the nature of the causes you support 

(kids, sports, health, environment, 

etc.) and the process that charities 

need to go through to be considered, 

and how often the company evalu-

ates applications – make it once or 

twice a year. This will save time and 

keep you focused on ensuring each 

application for funding is reviewed 

carefully, not in haste.

You should also mirror your cus-

tomers’ values by finding out what 

they and other key stakeholders care 

about, and support those causes. If 

you have customers that are in the 

agricultural sector and it is a year 

of drought, partner with someone 

who makes hay and transport a 

truck load of hay to drought stricken 

horses and cattle in those areas.

Your employees are your great-

est ambassadors, and their labor 

contributes to your company’s 

ability to support worthy causes, 

so empower employees by inviting 

them to participate in a commit-

tee where decisions are made about 

which causes get funding.

Major disasters are another 

opportunity to put your commit-

ment to people and community 

into action. Set aside a portion of 

your annual budget to assist with 

unexpected situations that arise. 

If you can also find a way to tangi-

bly get involved by utilizing your 

transportation services to assist, 

do it. TW

Rebecka Freels, former CTA and 

OTA communications director, op-

erates a Calgary-based marketing, 

communications, and events practice 

with clients in the transport industry. 

Reach her at Rebecka@beyond

wordscommunications.com.
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Softwood skirmishCanada cries foul over increase in US-imposed duties on Canadian  
softwood lumber exports
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By Derek Clouthier

CALGARY, ALBERTA
The numbers are getting better, 
but Trucking HR Canada CEO 
Angela Splinter would like to see 
more women choosing the trucking industry as a career.

During the inaugural Western 
Women With Drive event May 10 in Calgary – a collaboration between the Alberta Motor Transport 
Association (AMTA) and Trucking HR Canada – 115 attendees 
became privy to the myriad of ways trucking companies could entice 
more women to come on board, 
and how a lack of knowledge could be playing a role in why the indus-
try remains dominated by men.

As it currently stands, 27% of those working in the industry are women – 48% of Canada’s workforce is female. Of those 27%, 18% are senior manag-
ers, 15% supervisors and only 3% are engineers or technicians.

“To me, these numbers mean 
more can be done,” Splinter said. 
“We need to make sure we are 
reaching out to all talent pools. It’s not about affirmative action, it’s 
about not overlooking 50% of our 
labor pool.”
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entering the trucking 
industry, but 
stereotypes remain
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Increased duties on softwood lumber exports entering the US will impact Canadian forestry companies and carriers 

that haul their product.

By Derek Clouthier

VANCOUVER, B.C.
There’s no question the Trump administration made some waves during its first 100 days in office, and imposing up to 24% duties on subsidized Canadian softwood lumber was one ripple that hit Canada’s shores, making some in the industry uneasy.“We are very concerned about the potential for the effects of these duties f lowing down the supply chain to the logging contractors in British Columbia,” said David Elstone, executive director of B.C.’s Truck Loggers Association. “Over 90% of the timber har-vested in this province is done by independent timber harvesting contractors. The duties are unjust and we expect our industry will vigorously defend against them.”
Elstone said he was waiting for the next shoe to drop on the softwood lumber dispute, with a preliminary 

determination on anti-dumping duties expected to be announced June 23.
“The combined duties could potentially have a severe impact on our industry,” he said.
This is certainly not the first time Canada and the US have had disputes over softwood lumber exports heading south of the border. The US has claimed for several years that Canada unfairly subsidizes lumber that is harvested on Crown lands, which in turn results in cheaper timber that US companies cannot compete with, as the majority of American lumber is garnered from private lands and is therefore not subsidized by the government.

In 2006, Canada and the US established the Softwood Lumber Agreement, which expired in October 2015.“We appreciate today’s actions by the Department of Commerce, which has examined massive amounts of evidence presented by the coalition, the Canadian industry and the Canadian federal and provincial gov-
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CALGARY, ALBERTA
The numbers are getting better, 
but Trucking HR Canada CEO 
Angela Splinter would like to see 
more women choosing the trucking industry as a career.

During the inaugural Western 
Women With Drive event May 10 in Calgary – a collaboration between the Alberta Motor Transport 
Association (AMTA) and Trucking HR Canada – 115 attendees 
became privy to the myriad of ways trucking companies could entice 
more women to come on board, 
and how a lack of knowledge could be playing a role in why the indus-
try remains dominated by men.

As it currently stands, 27% of those working in the industry are women – 48% of Canada’s workforce is female. Of those 27%, 18% are senior manag-
ers, 15% supervisors and only 3% are engineers or technicians.

“To me, these numbers mean 
more can be done,” Splinter said. 
“We need to make sure we are 
reaching out to all talent pools. It’s not about affirmative action, it’s 
about not overlooking 50% of our 
labor pool.”
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By Derek Clouthier

VANCOUVER, B.C.
There’s no question the Trump administration made some waves during its first 100 days in office, and imposing up to 24% duties on subsidized Canadian softwood lumber was one ripple that hit Canada’s shores, making some in the industry uneasy.“We are very concerned about the potential for the effects of these duties f lowing down the supply chain to the logging contractors in British Columbia,” said David Elstone, executive director of B.C.’s Truck Loggers Association. “Over 90% of the timber har-vested in this province is done by independent timber harvesting contractors. The duties are unjust and we expect our industry will vigorously defend against them.”
Elstone said he was waiting for the next shoe to drop on the softwood lumber dispute, with a preliminary 

determination on anti-dumping duties expected to be announced June 23.
“The combined duties could potentially have a severe impact on our industry,” he said.
This is certainly not the first time Canada and the US have had disputes over softwood lumber exports heading south of the border. The US has claimed for several years that Canada unfairly subsidizes lumber that is harvested on Crown lands, which in turn results in cheaper timber that US companies cannot compete with, as the majority of American lumber is garnered from private lands and is therefore not subsidized by the government.

In 2006, Canada and the US established the Softwood Lumber Agreement, which expired in October 2015.“We appreciate today’s actions by the Department of Commerce, which has examined massive amounts of evidence presented by the coalition, the Canadian industry and the Canadian federal and provincial gov-
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By Derek Clouthier

CALGARY, ALBERTA

The numbers are getting better, 

but Trucking HR Canada CEO 

Angela Splinter would like to see 

more women choosing the trucking 

industry as a career.

During the inaugural Western 

Women With Drive event May 10 in 

Calgary – a collaboration between 

the Alberta Motor Transport 

Association (AMTA) and Trucking 

HR Canada – 115 attendees 

became privy to the myriad of ways 

trucking companies could entice 

more women to come on board, 

and how a lack of knowledge could 

be playing a role in why the indus-

try remains dominated by men.

As it currently stands, 27% of those 

working in the industry are women – 

48% of Canada’s workforce is female. 

Of those 27%, 18% are senior manag-

ers, 15% supervisors and only 3% are 

engineers or technicians.

“To me, these numbers mean 

more can be done,” Splinter said. 

“We need to make sure we are 

reaching out to all talent pools. It’s 

not about affirmative action, it’s 

about not overlooking 50% of our 

labor pool.”
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Increased duties on softwood lumber exports entering the US will impact Canadian forestry companies and carriers 

that haul their product.

By Derek Clouthier

VANCOUVER, B.C.

There’s no question the Trump administration made 

some waves during its first 100 days in office, and 

imposing up to 24% duties on subsidized Canadian 

softwood lumber was one ripple that hit Canada’s 

shores, making some in the industry uneasy.

“We are very concerned about the potential for the 

effects of these duties f lowing down the supply chain 

to the logging contractors in British Columbia,” said 

David Elstone, executive director of B.C.’s Truck 

Loggers Association. “Over 90% of the timber har-

vested in this province is done by independent 

timber harvesting contractors. The duties are unjust 

and we expect our industry will vigorously defend 

against them.”

Elstone said he was waiting for the next shoe to drop 

on the softwood lumber dispute, with a preliminary 

determination on anti-dumping duties expected to be 

announced June 23.

“The combined duties could potentially have a severe 

impact on our industry,” he said.

This is certainly not the first time Canada and the 

US have had disputes over softwood lumber exports 

heading south of the border. The US has claimed for 

several years that Canada unfairly subsidizes lumber 

that is harvested on Crown lands, which in turn results 

in cheaper timber that US companies cannot compete 

with, as the majority of American lumber is garnered 

from private lands and is therefore not subsidized by 

the government.

In 2006, Canada and the US established the Softwood 

Lumber Agreement, which expired in October 2015.

“We appreciate today’s actions by the Department 

of Commerce, which has examined massive amounts 

of evidence presented by the coalition, the Canadian 

industry and the Canadian federal and provincial gov-
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OPINION

You say tomato, I say tomahto

Another year-end is fast approach-

ing, and in our industry this doesn’t 

bring feelings of anticipation like it 

does for others.

We know what’s coming – bad 

weather, increased freight, hold ups 

at the dock due to that increased 

freight, crazy traffic, trying to find 

time to be a member of the public – 

and with this extra workload, it can 

be hard to find enough hours in the 

day, and it doesn’t end there.

One of the most important 

things we should be doing at this 

time of year is having a sit down 

with our accountant. It’s some-

thing we should do every year, but 

this year there have been changes 

to the tax system that will have a 

major impact on our businesses 

and it’s vital to know how they will 

impact your situation.

Under normal circumstances, it’s 

time to look at your projected tax 

liability for the year, from this you 

will be able to come up with a strat-

egy for next year. If you’re lucky 

enough to have made a huge profit, 

then you could decide to take it 

easier next year – a few weeks in 

the sun during the colder months 

– but maybe you’ve had a bad year 

and you’re going to need to go 

hard in order to accumulate the 

money you’ll be sending to Ottawa. 

Whichever it is, knowing will make 

life a lot simpler next year.

It’s also time to get your truck 

prepared for what’s coming. If 

there’s something about to let 

go, you can guarantee a night in 

freezing temperatures will find it 

and bring it to your attention. Are 

your tires in good shape, or at least 

good enough to see you through 

to better weather? If you’ve got a 

couple of month’s life left in them, 

does it make sense to take them 

off now? There can be an advan-

tage to replacing them early, obvi-

ously you’ll have more grip, but 

you can also offset the purchase 

off of this year’s tax liability, which 

is a discount of sorts and you 

will get more money for the older 

casings making the new rubber 

less expensive.

A thorough inspection of the 

electrical system should also be 

a priority. Cold weather makes 

things brittle because the chem-

icals used to keep the roads clear 

eat away at terminals and exposed 

wires. If you’re into DIY, get the 

coveralls on and crawl around to 

make sure everything is in good 

shape, and if that’s not your thing, 

pay somebody to do it. This is one 

form of money savings you’ll never 

realize until you don’t do it, and 

with the amount of electronics, 

wiring, and terminals on a modern 

truck, there are plenty of things to 

go wrong.

There are several other things to 

do this time of year. For example, if 

you’re greasing your truck yourself, 

make sure you switch to winter 

grease. I also like to grease things 

more often in winter, as there’s 

more water on the roads to wash it 

off and, as most guys know, things 

shrink in the cold, so a little more 

grease is necessary.

Your heating system and any 

auxiliary heating should also be 

inspected and repaired as nec-

essary. Ideally you should have 

run these occasionally during the 

warmer weather to keep every-

thing in good shape, but let’s be 

honest, how many of us run the 

bunk heater in the middle of 

summer? I would be lying if I told 

you that I did.

There are some obvious things 

think of as well, such as cold-

weather survival clothing and sup-

plies. No matter how much you 

prepare your truck, things can go 

wrong, and having warm clothes 

and some basic food to keep you 

comfortable is essential.

But there are a number of not-so 

obvious things, too, like batter-

ies and spares for your flashlight, 

antifreeze for air lines and brake 

systems, fuel anti-gel, a spare pair 

of work gloves, etc.

Then there are things that 

more often than not get over-

looked, like a new windshield. 

With the sun lower in the sky and 

more road dirt, any chips in your 

windshield, no matter how small, 

will be more apparent than in 

clear weather. It always amazes 

me how much clearer the world 

appears after I’ve fitted a new 

windshield. The same applies to 

sunglasses. Glare from the low 

sun and snow can seriously strain 

your eyes and if you damage your 

eyes, you won’t be able to read my 

column in future, and we can’t 

have that. TW

A fourth generation trucker and 

trucking journalist, Mark Lee uses 

his 25 years of transcontinental 

trucking in Europe, Asia,

North Africa and now North America 

to provide an alternative 

view of life on the road.

Year-end and preparing for winter goes hand-in-hand
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OPINION

Tax Talk

Starting on Dec. 18, Canadian car-

riers and drivers that travel into 

the U.S. and log their duty status 

will need to comply with the U.S. 

FMCSA’s electronic logging device 

(ELD) rule. 

The mandate requires the use 

of an ELD that connects to the 

vehicle’s electronic control unit 

(ECU) and records engine speed, 

vehicle speed, date, time, location, 

vehicle miles, and driver identifi-

cation. The device has to be able 

to display – digitally or as a print-

out – all the data you’re accus-

tomed to writing down on paper: 

a daily header, graph grid showing 

driving duty status changes, and 

detailed daily log data.

I won’t go into the pros and cons 

of these devices from an opera-

tional sense. I’m here strictly to 

discuss the tax side.

Some of you have been using 

electronic logs for quite a while. 

But trucking is a deadline-driven 

industry, which of course is a 

tactful way of saying it’s a procras-

tinating bunch. With the deadline 

almost here, many carriers are 

just getting on board.

So that means a lot of drivers 

have to adapt from a long-estab-

lished paper-based system to a 

new digital one.

Electronic documents create 

challenges and conflicts in 

any business but especially in 

trucking.

It’s almost the end of the year 

and as everyone starts gather-

ing up their tax documents, the 

light bulb will go off: where are my 

logbooks?

By law, a logbook is used to 

show the hours you work and rest 

– it’s a safety record. However, if 

you claim meals as a deduction on 

your tax return, your logbook is 

also a tax document.

Here’s where the first purpose 

conflicts with the second.

For safety purposes, Canadian 

and U.S. laws require truck drivers 

to keep their logbooks for only six 

months. It’s standard practice in 

the industry that on the first day 

of the seventh month, all logbooks 

are destroyed. If you don’t keep 

a copy of it, your logbook for the 

month is gone forever.

I have spoken to two major ELD 

suppliers and they both assure 

me that drivers and owner-oper-

ators can indeed download their 

logbook data (talk to your carrier 

about how to access the records).

But the six-month rule is an 

issue. If you haven’t been down-

loading or printing your logs over 

the past 12-plus months, your data 

may be gone. The best you can do 

is to download as much of your 

logbook as you can right away, 

and then set up reminders to start 

yet another routine where you 

download your logbook data each 

month on a go-forward basis.

I can’t stress this enough: 

Your electronic logbook or your 

paper logbook is also a tax doc-

ument. You must keep these for 

seven years to back up any meal 

claims deducted on your per-

sonal or used on your corporate 

tax return.

CRA is doing more and more 

spot-check reviews and audits all 

the time. If they ask for your log-

books and you don’t have them, 

your deduction will be denied.

Whether you use “e” documents 

or printouts on good old-fash-

ioned paper, you need to be able to 

back up any deductions claimed 

on your tax return or your busi-

ness income statement. If the idea 

of electronic records makes your 

head spin –and I know a lot of 

people who are in this boat – talk 

to your accountant about how to 

make it easier to manage. TW

ELD logs are tax documents, too

Scott Taylor is vice-president of 

TFS Group, providing accounting, 

bookkeeping, tax return prepara-

tion, and other business services 

for owner-operators. Learn more 

at www.tfsgroup.com or call 

1-800-461-5970.If the idea of electronic records 
makes your head spin – and I know 
a lot of people who are in this boat – 
talk to your accountant about how to 
make it easier to manage.
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MARKETPLACE

By James Menzies

Truck manufacturers have dis-

covered that the way to their fleet 

customers’ wallets is through 

driver acceptance, and one 

result of this new driver-cen-

tric approach to truck design is 

sleeper cabs that are designed for 

living – not just sleeping.

As the OEMs have refreshed 

their highway truck product 

lines, they’ve each emphasized 

the importance of driver accep-

tance and have even, in many 

cases, changed how they refer 

to the sleeper. It’s no longer just 

a sleeper or a bunk, it’s a “living 

environment,” a “loft,” or a 

“studio apartment.”

The International LoneStar was 

one of the first highway tractors 

to take the living area to a new 

level. When it was first launched 

in 2008 the LoneStar could be 

spec’d with hardwood floors and 

a couch, which gave the sleeper a 

living room-type feel. But David 

Majors, vice-president of product 

development with International, 

noted the hardwood floors are no 

longer offered.

“The hardwood floors were very 

beautiful, but really not that func-

tional,” Majors admits. Lesson 

learned: in-cab comforts must be 

both stylish and functional.

Kenworth introduced the 

concept of the swivel passenger 

seat, which effectively extends 

the living area or office space. 

Its T680 features a “Driver’s 

Studio” that includes a passen-

ger seat that rotates 180 degrees. 

A rotating table allows two 

people to sit down and enjoy 

a meal together, or allows the 

driver to work on a tablet or 

computer while sitting comfort-

ably in an office-type setup.

With the launch of its new VNL 

this year, Volvo introduced the 

concept of a reclining bed, an idea 

borrowed from Europe. It also 

introduced an incredibly comfort-

able new mattress. The reclin-

ing bed allows drivers to position 

themselves comfortably for reading 

or watching TV. However, it comes 

at the expense of a dinette table or 

workstation setup. For now, drivers 

have to choose whether they 

prefer a dinette table or a reclining 

bed, but Volvo designers are still 

working on a way to offer the best 

of both worlds.

Truck makers looking to max-

imize living area in a tight envi-

ronment have looked to the 

airline industry for inspiration. 

When designing its new Cascadia, 

Freightliner designers solicited 

the input of interior design firm 

Teague, which has worked with 

Boeing to design first class “cubes.” 

The new Cascadia can be spec’d 

with a “loft” sleeper to give it a 

homier feel. The bunk can be folded 

up against the back wall like a 

Murphy bed, and two seats and a 

table deployed in just seconds, con-

verting the bedroom to a comfort-

able dining room.

Volvo also looked to the airline 

industry for inspiration. One 

example is the previously cumber-

some snap-on window covers have 

been replaced with airplane-style 

shades that can be easily slid up 

and down. 

It’s lit

Truck designers have also 

improved the lighting in the sleeper 

area. Toby Faulkner, director, new 

Cascadia development, explained 

to me during a test drive of the new 

truck that driver feedback directly 

led to improved interior lighting.

“The other feedback we got, was 

this feeling that the truck was like 

a cave and when you turned the 

lights on they were too bright,” 

Faulkner explained.

Freightliner addressed this by 

installing dimmable LED light-

ing into the ceiling. It provides 

a more natural light and elim-

inates some of the harshness 

drivers complained about. Mood 

lighting is also finding its way 

into new trucks.

“We have aqua blue lighting, 

which is easier to read for credit 

cards and documentation at night,” 

explained Brian Balicki, chief inte-

rior designer with Volvo. “And 

we also have task lighting, which 

allows you to read a book at night. 

And throughout the entire rear 

wall we’ve populated the lighting.”

The switch to LED lighting also 

means bulbs last much longer. 

Storage, storage, 

everywhere

Ask drivers for input into the 

design of a sleeper cab, and almost 

every one of them will ask for more 

storage. You can never have too 

much. In fact, when designing the 

new Cascadia, Freightliner found 

the top bunk was used for storage 

more than sleeping. So, it built 

additional storage bins along the 

top of the wall. Handy netting and 

straps secure cargo that’s placed 

up there.

“We really focused on driver 

comfort and smart storage; 

rethinking how we do every-

thing,” explained Faulkner. “How 

can we make it like a small 

studio apartment?”

Mack Trucks just introduced its 

new Anthem highway tractor, and 

adding more storage was a prior-

ity. When considering the design 

of its living area, Mack designers 

visited truck stops and offered 

meal vouchers in exchange for 

truck tours, to see exactly how 

drivers were living in their trucks. 

The result was 27 cubic feet of 

storage, which the company 

claims is the industry’s most. 

The Anthem has storage bins 

underneath the bed, along the 

walls, and virtually any other 

place you could think to add 

functional storage. 

Power to the people

Truck designers have also made 

more power outlets available, 

knowing drivers are increasingly 

connected and often have numer-

ous devices to charge. Volvo added 

charging outlets to the upper 

bunk area of the VN, so whoever 

sleeps there in a team operation 

has their own charge ports. It also 

made climbing into the top bunk 

safer and easier, with a clever 

ladder design, which attaches to 

the lower bunk.

Majors said International, 

through its Driver First design 

initiative, is now working on 

offering a power inverter for 

drivers who have sleep apnea and 

require the use of a continuous 

positive airway pressure (CPAP) 

machine while sleeping.

“We are adding an inverter so 

they can have the CPAP in the right 

place,” Majors said. 

Getting around

The ease of getting into the 

sleeper cab and moving around 

is an important consideration for 

longhaul drivers. Some sleepers 

still have a lip, or step, between 

the cockpit and the living area. 

Others have a f lat f loor for easier 

movement. Headroom can vary 

as well, and drivers may also 

want to compare cabinet sizes 

and placement. Truck mattresses 

have come a long way, and some 

extremely comfortable mat-

tresses are available. When you 

consider the time spent sleep-

ing and the importance of good 

sleep on the road, choosing a 

higher-end mattress is a good 

idea. TW

Home away from home
Sleeper cabs have never been more comfortable, luxurious

“We really focused 
on driver comfort 
and smart storage; 
rethinking how we 
do everything. 
How can we make  
it like a small  
studio apartment?”

– Toby Faulkner, Freightliner

Freightliner’s new Cascadia sleeper can be converted from a bedroom 
to a dining room.

Volvo’s new VNL offers better lighting, and a comfortable reclining bed.
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Western Canada’s Trailer Specialist 

Rentals, Leasing, Sales, Service, and Parts

www.OCEANTRAILER.COM

Delta

(800) 891-8858

Calgary

(877) 720-7171

Edmonton

(800) 610-1019

Winnipeg

(866) 397-5524

Nanaimo

(877) 878-5979

New 
2018 Wilson 

Super B Grain Hoppers 
with 1800 cubic feet of capacity.

36 month 
Long Term Rental for 

Canadian
per month

Buyout options are available at anytime 
without extra fees.

On approved credit, Available now in Winnipeg, MB.
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New And Used Trailer Sales & Leasing Trailer & Truck Parts & Service

CALGARY
8010 - 44th. ST SE

CALGARY, AB
T2C 4L2

SURREY
17276 - 104A AVE.

SURREY, BC
V4N 5M3

WINNIPEG
1650 OAK POINT HWY.

PO BOX 18 WINNIPEG, MB
R3C 2E6

GRANDE PRAIRIE
8401 - 99TH ST
CLAIRMONT, AB

T0H 0W0

LETHBRIDGE
4005 - 9TH AVE N.
LETHBRIDGE, AB

T1H 6H6

EDMONTON 
18410- 118A AVE.

AND 3904 - 78 AVE. 
EDMONTON, AB

KAMLOOPS
575 ATHABASCA ST.

KAMLOOPS, BC
V2H 1C5

DROP DECK TRAILERSTAG TRAILERSDRY VANS SPECIALIZED TRAILERS

BELLY DUMPREFRIGERATED TRAILERS FLATBED TRAILERS END DUMP

WE�VE GOT WHAT YOU�RE LOOKING FOR

1-866-599-3533

VISIT US AT

OUR NEW

EDMONTON

BRANCH
 NEW & USED

INVENTORY

IN STOCK!

VISIT OUR NEW WEBSITE: WWW.FLEETSTOPTRAILERS.COM

NEW

“GREASE FREE”
5TH WHEEL 

SLIP PLATES

CANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERSCANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERS

ASK FOR BRUCE SMITH

CALL 
(519) 977-4614

16’ WIDTHS
NOW 

AVAILABLE

DEALER/INSTALLER

INQUIRIES 

WELCOME

ORDER YOUR “FACTORY WELDED” UHMW DUMP LINER KIT TODAY! 
INSTALLATIONS AVAILABLE!

ONLY
$150.00 EA
CASH & CARRY

For Western Canada Sales and Installations Call Your Local Fort Garry Location 
or Call Bruce Smith @ 519-977-4614

“CUSTOMIZED TO SUIT YOUR NEEDS”
• UP TO 16’ WIDTHS • VARIOUS LENGTHS & THICKNESSES 

• TRIED & TESTED with GRAIN & GRAVEL

Loadshare® Air Helper Springs

ADDITIONAL BENEFITS

for more information contact:
Canadian Loadshare®

79 Bessemer Road, Unit 15, London, Ontario, Canada N6E 1P9

Tel: (519) 649-7420 Fax: (519) 649-7421

IDEAL APPL ICAT IONS INCLUDE

www.canadianloadshare.com

for Trucks & Trailers

USA Inquiries - www.fsip.com

Maximizes weight transfer directly 
from chassis to front axle. (up to 8,000 lbs.) 

“Distributor 

Inquiries 

Welcome”

• maintains correct steering geometry
• improve ride quality in both conventional

and cabover trucks
• adjust to varying load requirements or road conditions

with the help of convenient in-cab controls

• refuse compactors
• utility trucks

• snowplows/wing plows
• buses

• concrete mixers
• dump trucks

• lift axle equipped trucks
• highway tractors

• maintain proper ride height
• increase vehicle stability
• improve handling and steering
• reduce leaf spring wear and drive train 

maintenance

Follow uusSearch FFAST OOnline
Thousands oof nnew && uused ttrucks aand
trailers ccan bbe ffound qquickly oonline!
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WWW.CUSTOMTRUCK.CA

BRANDON
1240 Highland Ave.
1-888-979-5692

Dave Mantei - New/Used Sales
Cory Nakonechny - New/Used Trailers 

& Used Truck Sales
Todd Border - Bus. Mgr.

ESTEVAN
89 Escana St.

1-866-332-2121
TRUCK PARTS 

& SERVICE CENTER
Lenny Janz 

- New/Used Sales

WINNIPEG
357 Oak Point Hwy

1-888-979-0957
Jim Bednar, Andy Willerton, Richard

Prokopich, Andrew Dunsmore - Sales 
Bryan Johnson 

– New Truck Mgr. (MB)
Todd Border – Bus. Mgr.

REGINA
520 Park Street

1-888-979-0394
Bob Wirtz, Lenny Janz, 

Erin Found, Terry Breehn - Sales
Gordon Wood - Bus. Mgr.

Bert Downton - Regional Used
Truck Mgr (SK & MB)

SASKATOON
2410 Northridge Drive
1-888-979-2615
Chad Kemp, Guy Tatlow, 

Vince Boechler, 
Steve Shmigelsky - Sales
Gordon Wood - Bus. Mgr.

SWIFT CURRENT
175 Industrial Dr.

1-888-297-8191
Erin Found - Sales 

Gordon Wood - Bus. Mgr.

Kenworth Dealer Serving the Canadian Prairies & Beyond

Great Selection of New Trucks!

2018 KENWORTH T370
PACCAR ENG; 6 SPD TRANS; TANDEM
AXLE(S), 5.57 RATIO, HENDRICKSON
SUSP; WHITE IN COLOR, CIM BROWN 20'
GRAIN BOX, ELECTRIC ROLL TARP, ELEC-
TRIC CHUTE OPENER /W REMOTE CON-
TROLS STK#JM989779. -874033

2018 KENWORTH T880
PACCAR ENG; MX-13, 455 HP, 13 SPD
TRANS; 12.5K/40K AXLE(S), 3.70 RATIO,
AG400L SUSP; 189" WHEELBASE, WHITE
IN COLOR, STK#JJ992041. -927090

2018 KENWORTH T800
EXTENDED DAY CAB SLEEPER, CUMMINS
ENG; X15, 450 HP, 10 SPD TRANS; 20K/69K
AXLE(S), 4.10 RATIO, NEWAY ADZ369 SUSP;
280" WHEELBASE, BLUE IN COLOR, TRI-
DRIVE, EXTENDED DAY CAB, GRAY SPLEN-
DOR INTERIOR, STK#JJ991651 -1053213

2018 KENWORTH T680
76" ACDN SLEEPER, PACCAR ENG; MX-13,
455 HP, 13 SPD TRANS; 12.5K/40K AXLE(S),
3.42 RATIO, AG400L SUSP; 232" WHEEL-
BASE, WHITE IN COLOR, GRAY VANTAGE
INTERIOR, 11R22.5 TIRES STK#JJ993056 -
1258465

2008 MACK CXU613
60" MID RISE SLEEPER, MACK ENG; MP8,
485 HP, 18 SPD TRANS; 4.11 RATIO, 209"
WHEELBASE, RED IN COLOR, 60" MID RISE
SLEEPER, 11R22.5 TIRES, ALUMINUM
WHEELS 929,117 KMS, STK#8N002565. -
1189293                                                     $37,500

2013 KENWORTH T660
72 ACAD RAISED ROOF SLEEPER, PAC-
CAR ENG; 455 HP, 18 SPD TRANS; TAN-
DEM AXLE(S), 3.73 RATIO, AG 400 SUSP;
BLUE IN COLOR,  773,724 KMS,
STK#DJ964134. -874028                     $59,900

2015 KENWORTH T680
DAY CAB SLEEPER, PACCAR ENG; MX-13,
500 HP, 18 SPD TRANS; 13.2K/46K AXLE(S),
3.91 RATIO, 177" WHEELBASE, WHITE IN
COLOR, 753,348 KMS, STK#FJ972921. -
1008243 $88,500

2009 PETERBILT 386
DAY CAB WITH NEW 20FT GRAIN BOX
WITH ELECTRIC TARP AND REMOTE, PIN-
TLE HITCH WITH AIR AND ELECTRIC. NEW
PAINT THROUGHOUT, VERY CLEAN UNIT.
CAT 470 HP, AUTOSHIFT TRANS 1,449,859
KMS STK#9D788489. -1192424      $79,900

2017 NEVILLE STEEL 
DROP-FRAME/STEP-DECK FLAT
255/70R22.5, STK#HK175568. -944414

$46,000

2004 DOEPKER STEEL SUPER B
HOPPER DUMP/TRAINS

11R22.5, BLUE STK#1016335. -1114262
$40,000

2015 DOEPKER 40 TON 
SCISSORNECK TRIDEM 52'

ROLL-OFF TRAILER
275/70R22.5, KICKER ROLLER AND
BEAVERTAIL,LOCATION: BRANDON, MB
STK#SN17008. -693683

2017 WILSON 29' TANDEM 
HOPPER DUMP/TRAINS

11R22.5, 2 HOPPER, WHITE, PINTLE
HITCH, BLACK TARP STK#H2268364 

-1258464

2 

TO CHOOSE

FROM

Manitoba Doepker Trailers Sales: Contact Brandon or Winnipeg Locations

Used Trucks

Full List of Used Inventory

Manitoba Dealer
Permit # 0471

KENWORTH W900
2014 62”ACFT. ..................................................................$130,000

EJ966011 257,012 KM, 18 Spd

KENWORTH T800
2012 EXT DAY CAB. ...........................................................$77,500

CJ952443 340,840 KM, 18 Spd
2012 DAY CAB. ...................................................................$75,000

CJ952442 575,170 KM, 18 Spd
2013 DUMP BOX. .............................................................$105,000

DJ960040A 770,000 KM, 13 Spd Ultrashift
2012 NEW CANCADE GRAIN BOX. ...................................$97,500

CR949347 402,917 KM
2013 72”ACAD. ...................................................................$77,500

DJ957532 709,597 KM, 18 Spd
2013 72”ACAD. ...................................................................$69,900

DJ960025A 13 Spd Ultrashift
2013 72”ACAD. ...................................................................$69,900

DJ960028 855,975 KM, 13 Spd Ultrashift
2013 72”ACAD. ...................................................................$69,900

DJ960037A 13 Spd Ultrashift
2013 72”ACAD. ...................................................................$69,900

DJ960041A 647,275 KM, 13 Spd Ultrashift
2013 62”ACFT. ........................................................................$Call

DJ964070A Silver, 786,932 KM, 18 Spd
2014 62”ACFT. ......................................................................$CALL

EJ969185A 364,136 KM, 18 Spd
2014 62”ACFT. ......................................................................$CALL

FJ969186A 307,190 KM, 18 Spd
2013 62”ACAD. .....................................................................$CALL

DJ962887A 13 Spd
2015 38”ACFT TRI-DRIVE. ...............................................$149,000

FJ976972A T & E Product Pump, 318,845 KM,
18 Spd

2015 38”ACFT TRI-DRIVE. ...............................................$151,000
FR977249A T & E Product Pump, 268,486 KM,

18 Spd

KENWORTH T680
2015 DAYCAB Heavy Spec . ..............................................$89,500

FJ972919 703,627 KM, 18 Spd
2015 DAYCAB Heavy Spec . ..............................................$88,500

FJ972921 753,362 KM, 18 Spd

2013 76”ACAD. ...................................................................$62,500
DJ962988 1,001,113 KM 13 Spd, Consignment

2014 76”ACAD. ...................................................................$76,000
EJ968369 768,939 KM,13 Spd

2014 76”ACAD. ...................................................................$74,500
EJ968371 800,422 KM, 13 Spd

2014 76”ACAD. ...................................................................$77,500
EJ968374 724,228 KM, 13 Spd

2014 76”ACAD. ...................................................................$79,900
EJ969890A 13 Spd

2014 76”ACAD. ...................................................................$77,500
EJ969892A 780,841 KM 13 Spd

2014 76”ACAD. ...................................................................$79,900
EJ969893A 725,201 KM 13 Spd

KENWORTH T660
2012 72”ACAD. .......................................................................$Call

CJ954482 Paccar MX-12.9
2012 72”ACAD. ...................................................................$52,000

CJ954484 961,760 KM, 13 Spd Ultrashift
2013 72”ACAD Heavy Spec. ..............................................$55,000

DJ957521 858,613 KM, 18 Spd
2013 72”ACAD Heavy Spec. ..............................................$59,900

DJ964129A 707,773 KM, 18 Spd
2013 72”ACAD Heavy Spec. ..............................................$59,900

DJ964133A 792,226 KM, 18 Spd
2013 72”ACAD Heavy Spec. ..............................................$59,900

DJ964134A 773,724 KM, 18 Spd

KENWORTH T370
2012 REEFER VAN. ............................................................$67,500

CM952478 240,000 KM
2014 Cab & Chassis. ............................................................$CALL

EM965655A 249,615 KM
2012 C&C. ...........................................................................$55,000

CM952481 165,000 KM, 3500RDS
2012 T370 NEW 19” FLAT DECK. ......................................$55,000

CM953810 247,696 KM, 2500HS
2014 T370 NEW 24’ FLAT DECK. .......................................$65,000

EM965654 219,716 KM, 2500HS

PETERBILT
2015 389 48” ULTRA. ..........................................................$99,500

FD274856 886,803 KM, 18 Spd
2013 367 NEW DUMP BOX . ............................................$109,900

DD197598 833,510 KM, 18 Spd
2009 386 63”ULTRA NEW GRAIN BOX . ............................$79,900

9D788489 1,449,859 KM, 13 Spd Ultrashift
2009 386 63”ULTRA.............................................................$30,000

9D788490 1,501,703 KM, 13 Spd Ultrashift
2009 386 63”ULTRA NEW GRAIN BOX . ............................$79,900

9D788491 1,382,215 KM 13 Spd Ultrashift
2009 386 63”ULTRA NEW GRAIN BOX . ............................$85,000

9D788493 1,479,920 KM 13 Spd AutoShift
2004 330 DUMP BOX. ........................................................$33,500

4M821133 186,018 KM

FREIGHTLINER
2012 CORONADO 72”MID RISE........................................ $65,000

CDBH2164 Repo 684,510 KM, 18 Spd
2012 CASCADIA 72”ACFT. ...................................................$7,500

CLBH5056 Repo Engine needs rebilt, 13 Spd
2013 CASCADIA. ................................................................$62,500

DSFB3915A Consignment, 759,669 KM, 13 Spd

MACK
2008 60” MID RISE. ............................................................$37,500

8N002565 926,571 KM, 18 Spd Manual
2008 60” MID RISE. ............................................................$37,500

8N002571 1,145,895 KM, 18 Spd Manual
2009 DAY CAB. ...................................................................$46,500

9N009196 1,013,944 KM, 18 Spd AutoShift

BOXES & TRAILERS
2008 ITB 26’ Dry Van Box, Swing Doors . ...........................$2.999
2010 Muiltvan 26’ Dry Box. ..................................................$3,500
2007 Wabash Reefer Trailer. ..............................................$13,900
2004 Doepker Super B Bulker . .........................................$40,000
2017 Neville Step Deck . ....................................................$46,000
2017 Wilson 29’ Tandem Bulker . ...........................................$Call
2007 Wilson CF900 48’ Flatdeck. ...........................................$Call
2011 Timple Tandem Bulker. .................................................. $Call
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IN STOCK INVENTORY

2008 MACK CXU613 
HIGHWAY TRACTOR

70" MR SLEEPER, 485 HP, 10 SPD
AUTO TRANS; 12/40 AXLE(S),
3.55 RATIO, AIR RIDE  SUSP; 
233" WHEELBASE, LOADED, 

NEW SAFETY, THERMOKING UNIT, 
DUAL EXHAUST,

STK#17001. -797451

2018 MACK CXU613 
HIGHWAY TRACTOR
445C ENG; 70"HR HP, 
TMD12AF0 TRANS; 

12/40  AXLE(S), 3.36 RATIO, 
MAXLITE SUSP; 

233" WHEELBASE, 
STK#85933. -1093591

2017 MACK PINNACLE CXU613 
HIGHWAY TRACTOR

70" MR SLEEPER, MACK ENG; 445 HP, 
18 SPD TRANS; 12/40 AXLE(S), 3.55 RATIO, 

AIR RIDE SUSP; STK#81157. -482204

2017 MACK GU813 STRAIGHT TRUCK 
(CAB AND CHASSIS)

MACK ENG; 425M HP, AUTOMATIC TRANS; 
18,000 FA 40,000 RA AXLE(S), 3.70 RATIO,

AL461 SUSP; 193" WHEELBASE, 
BLACK IN COLOR, STK#38012. -458960

2013 MACK CHU613 
HIGHWAY TRACTOR

70" MR SLEEPER, 505 HP, 
18 SPD TRANS; 12/40 AXLE(S), 

RATIO, AIR RIDE SUSP; 
237" WHEELBASE, 

731,000 KMS, STK#17003. 
-797452

Mack Manitoba Ltd.
1-888-535-1792

MACK SALES & SERVICE OF MANITOBA LTD.

Winnipeg
385 Eagle Drive, Grp 200 R7C 1A9

Phone: 204-772-0316

Brandon
1874 1st Street Nor th, R7C-1A9

Phone: 204-727-2549

www.mackmanitoba.com   * PLUS LICENSE, REGISTRATION AND TAXES

2014 MACK CXU613 HIGHWAY TRACTOR
60" MIDRISE SLEEPER, MACK ENG; MP8-445, 445 HP, 18 SPD

TRANS; WHITE IN COLOR, 12,000 LB FRONT40,000 LB REAR, AIR
RIDE SUSP; MOOSE BUMPER, GREY/BROWN INTERIOR, POWER

WINDOWS 774,065 KMS, STK#90113. -1213510

2018 MACK GU813 DUMP TRUCK
MACK ENG; MP8-505, 505 HP, OTHER
TRANS; 3.58 RATIO, 209" WHEELBASE,

WHITE IN COLOR, GRAVEL TRUCK
STK#50447. -869855

2016 MACK CXU613 HIGHWAY TRACTOR
70" HI-RISE SLEEPER, MACK ENG; MP8-445C, 445 HP, 

3.36 RATIO, 212" WHEELBASE, WHITE IN COLOR, 12,000 LB
FRONT40,000 LB REAR AIR RIDE SUSP769,733 KMS, STK#90115. -

1213515

2018 MACK GU813 DUMP TRUCK
MACK ENG; MP8-505, 505 HP, OTHER TRANS; 3.58 RATIO,

209" WHEELBASE, BLACK IN COLOR, GRAVEL TRUCK
SPEC STK#50446 -869854

2015 MACK GU714 TANK TRUCK
MACK ENG; MP8, 425 HP, 18 SPD TRANS; 20/50
AXLE(S), AIR RIDE SUSP; TRUCK HAS AN ADVANCE EN-
GERING PRODUCTS 22,500 LITRE/ONE COMPARTMENT
DIVIDED INTO TWO SECTIONS ALUMINUM TC407
CHASSIS MOUNTED TANK. STOCK #50039 -101662

2015 MACK CXU613 DAYCAB TRACTOR
MACK ENG; MP8-445C, 445 HP, OTHER TRANS; 3.56

RATIO, WHITE IN COLOR, 742,764 KMS,
STK#90114. -1213514

2018 MACK CXU613  HIGHWAY TRACTOR
48" FLAT TOP SLEEPER, MACK ENG; MP8-445C, 445 HP, 12

SPD TRANS; 3.40 RATIO, WHITE IN COLOR, FRONT AXLE
13,200 LB, REAR AXLE 40,000 LB, STK#50414. -751691

2018 MACK CXU613 HIGHWAY TRACTOR
70" HI-RISE W/BUNK SLEEPER, MACK ENG; MP8-445, 445 HP,
OTHER TRANS; 3.08 RATIO, WHITE IN COLOR, JUST ARRIVED

STK#50497 -1258420

TransWesternTruck.com

5555 - 80 Ave SE, 
Calgary, AB  T2C 4S6

403-279-3000

Jon 
Whalley

Stuart 
Rude

Tom
Cameron

Harman
Brar

2018 MACK GU533 STRAIGHT TRUCK 
W/FLAT DECK

CUMMINS ENG; ISL9-D 350, 350 HP, AUTO-
MATIC TRANS; WHITE IN COLOR, FRONT AXLE
16500 LB, REAR AXLE 40,000 LB, MERITOR 6
SPD ALLISON GEN5, STK#50425 -1256948

$97,500$80,000



November 2017 35

TOLL-FREE (855) 866-0841

WWW.NORTRUX.COM

EDMONTON: 
18110 – 118 Avenue, T5S 2G2 

GRANDE PRAIRIE: 
11401-96 Avenue, T8V 5M3

RED DEER: 
262 Burnt Park Drive, T4S 2L4

2018 MACK CHU613
MACK MP8-505C, T318LR21, FRONT: 14.6,

REAR: S440, WB 241, 70” HR. STK# 35730.
-1128618

2018 MACK CHU613
MACK MP8-505C, MDRIVE 12 SPD, FRONT:

14.6, REAR: S440, 241” WB, 
56” FT. STK# 35700. -693655

2018 MACK GU714 
– TANDEM STEER, 
TRI-AXLE MIXER

MACK MP7-425M, MDRIVE
14 SPD, LONDON MIXER,
WB 328”, STK# 35708. 

-693665

2018 MACK GU813 - WITH 15’ BOX
MACK MP8-505M, MDRIVE-13, FRONT: 18,

REAR: S440, 210” WB,  STK# 35737 
-893642

2018 MACK CHU613
MACK MP8-505C, T318LR, FRONT: 14.6,
REAR: S440, 241” WB, BLACK CHERRY

PEARL, STK# 35732. -826370

2017 MACK CXU613 DAY CAB TRACTOR
MACK MP8-445E, MDRIVE, FRONT: 12.0,

REAR: 40, 180” WB. 
STK# 35727. -716486 

2018 MACK CXU613
MACK MP8-505C, MDRIVE, 

FRONT: 14.6, REAR: 46, 221” WB. 
STK# 35696. -693651

2016 GU714 MIXERS
MACK MP7-405M, MACK 

10 SPD OR ALLISON 
TRANSMISSIONS, FRONT: 20.0,

TRI-DRIVES, 237” WB.
PLENTY IN STOCK.

It’s a great time to buy a MACKIt’s a great time to buy a MACK

CELEBRATING 30 YEARS IN BUSINESSCELEBRATING 30 YEARS IN BUSINESS

Mack Sales & Service 
of Nanaimo Ltd.
2213 McCullough Rd.

Nanaimo B.C. V9S 4M7
Toll Free 1-866-758-0185  

Contact: Brian Burgoyne cell 250-616-1233 
or Richard Mayer cell 250-616-1241

Victoria Branch Office
6792 Kirkpatrick Cres.

Saanichton B.C. V8M 1Z9

Ph: 778-426-0185  
Contact: Dan Sarauer 

cell 778-677-0185 

2018 MACK GU713 
GRANITE B.C. 

TANDEM TANDEM 
CONCRETE MIXER

MP7-425HP, MACK 14 SPEED
AUTO, DUAL 20,000 LBS FRONT
AXLES, MERITOR RT46-164EH
ON HEDRICKSON HAULMAX, 

DUAL LOCKERS, LONDON 
BRIDGEMASTER (3) MIXER , 

(2) ARRIVING SOON!
-455755

2014 MACK CHU614 TRI-DRIVE 
DAYCAB TRACTOR

MACK ENG; 505 / 1850 FT LBS HP, 
AUTOMATIC TRANS; 14,600 / 69,000 AXLE(S),
3:73 RATIO, TRI-DRIVE HENDRICKSON 69,000
AIR-RIDE SUSP; 260" WHEELBASE, WHITE IN
COLOR, IMMACULATE CONDITION, SOLD AND

SERVICED HERE WITH ALL RECORDS 
AVAILABLE. MANY RECENT REPAIRS INCLUDING

NEW CYCLINER HEAD AND INJECTORS JUST
COMPLETED WITH NO

MILEAGE! MACK
ENG AND EMIS-

SIONS EX-
TENDED

WARRANTY TO
805,000 KMS! NEW

B.C. MVI CERTIFICATE! 751,000 KMS. -502396
$59,500

2017 MACK MULTICAT 
MC-15 

AGGREGATE SPREADER
SILVER IN COLOR, BAYLYNX MULTICAT
MATERIAL SPREADER, IN STOCK! MC-
15 FOR TANDEM CHASSIS AVAILABLE
TO BE INSTALLED ON YOUR CHASSIS!

DELUXE OPTIONS 
INCLUDING RADIO REMOTE 

CONTROLS. CALL FOR DETAILS! 
STK#MC-15. -85385

2017 MACK CXU613 HIGHWAY TRACTOR
60" MID-RISE SLEEPER, MACK ENG; 505 HP, AUTOSHIFT TRANS; 

46,000 LBS AXLE(S),AIR RIDE SUSP; SILVER IN COLOR. 
ALSO: 2017 MACK CXU613 SUPER B SPEC SLEEPER TRACTORS

505HP, 12SPD MDRIVE, 46,000LB MERITOR REAR AXLES W/FULL LOCKERS. DELUXE LOADED INTERIORS
WITH ALL OPTIONS.  -1207688 

CALL FOR PRICING AND FURTHER DETAILS
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&

Selling some iron? 
You’ve got options!

TMTV

New online episode every Thursday

MTMTTVTM

500,000+ views500,000+ views
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Technical information www.airtab.com
To purchase 262-394-5752 or www.buyairtab.com

Using Airtabs™ will add stability 
to your tractor and/or trailer…

... improve tractor 
and trailer handling 
in crosswinds 
and improve your 
mirror visibility 
in wet conditions.
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Follow us

Looking to buy a truck 
or trailer online?

LOOK NO FURTHER 

Canada’s Largest On-Line Source for 
Heavy Trucks and Trailers!MORE MODELS AVAILABLE:

• Full Service Repair Facility
• 24/7 Mobile Repair Service
• CVIPs (Trucks & Trailers)
• Large Parts Inventory
• Fleet Maintenance

NEW 
HYUNDAI DRY VANS 
AND REEFERS -198645

TOLL FREE: 1-800-661-5960 
Visit us at www.kingpintrailers.ca

Sales, Service 
& Parts

15210 Yellowhead Trail, 
Edmonton, Alberta T5V 1A1

(780) 447-1970
Edmonton

Ross Sloat - 780-266-1096
Tom Procinsky - 780-446-8810

Manitoba
Dave Hull - 204-230-5749

British Columbia
Sunny Kular - 604-715-1534

Wesley Schneider - 604-360-9051
Chris Nizalik - 778-847-3545

Calgary 
Dave Hull - 403-801-5642

Shawn Brush - 403-703-5334
Saskatchewan

Ron Gurski - 306-230-6688

NEW 
ALUMINUM FLATS,

STEP DECKS 
AND DUMPS

Your #1 Choice for Flexible
Financing Options

Choose the vehicle that’s 
right for Your Business and

let Riordan customize a 
Lease to Own Program

• Trucks
• Trailers

• Equipment
• New or Used

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4
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ryderusedtrucks.ca   1.888.995.2459
Ryder and the Ryder logo are registered trademarks of Ryder System, Inc.
Copyright ©2017 Ryder System, Inc. Ever Better is a trademark of Ryder Systems, Inc. 

2011 Chevrolet 3500, 16’ Cube Vans, Duramax
Diesel Engine, Auto Transmission, Ramp,

134 Km’s, from $22,999

2012 Ford F450, 16’ Cube Vans, 6.7L  Diesel,
Auto Transmission, 4.3 Ratio, Ramp, 224 Km’s,

from $34,499

2010 Freightliner Cab and Chassis, M2 106,
ISC Cummins Engine 330 HP, 6 Speed Auto Trans, 

265,000 Km’s, Air Ride Susp, Cab to Axle 150 
inches, Wheelbase 216 inches, 54,000 lb GVW 

from $49,800

2012 Freightliner Cascadia Highway Tractor
Condo Sleeper, Detroit Eng., 505 HP, Autoshift 

Trans; 12 and 40 Axles, 3.90 Ratio, Air Ride
Susp; Wheelbase 228 inches, Full Lock Ups,

980,000 Km’s, from $49,500

2 YEAR ENGINE AND AFTERTREATMENT
WARRANTY INCLUDED ON EVERY RYDER
CERTIFIED INTERNATIONAL TRUCK

Full Maintenance History  

Flexible Financing

RYDER’S
FALL SPECIAL



www.truckworld.ca

Official Media:For the first time produced in partnership by:

APRIL 19, 20, 21 2018
INTERNATIONAL CENTRE, TORONTO, ON

THE MEETING PLACE FOR CANADA’S TRUCKING INDUSTRY

NEW 
FOR 2018 

Additional exhibit 
hall added

More international 
exhibits

Endorsed by:

Participate in the largest 
trucking industry event in Canada: 

• 5 Exhibit Halls
• 390,000 sq. ft of Event Space
• 500+ Exhibitors
• 15,000+ Visitors

www.truckworld.ca
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SUBSCRIBE
NOW!READING SOMEONE

ELSE’S COPY?
Have your own!

MOVING?
REQUALIFY?
Call (416) 614 5815

Company ______________________________________________________________________________________________

Name ______________________________________________

Address  _______________________________________________________________________________________________   

City ________________________________________  Province ________________________  Postal Code  ____________

Phone: (       ) ____________  Ext. ______   Fax: (       ) ____________  Email _____________________________________

Title ______________________________________________

CHANGE OF ADDRESS ONLY
Serial # from code line on mailing label

1     1    4

Canada USA Foreign Charge Card Cheque Enclosed

Visa     Mastercard     Amex

No: _____________________________________________

Expiry Date: ______________________________________

Signature:_______________________  Date: ____________

 1 Year $43.95 $109.95 $109.95
  (+ applicable taxes)

 2 Years $66.95
  (+ applicable taxes)

 Single Copy $8.00 $10.00 $10.00

  Quebec Residents Add 7.5% QST; AB, MB, PE, SK, QC & 
  Territories Add 5% GST; BC, NF, NB & ON Add 13% HST; NS 15%.

DO YOU WISH

TO RECEIVE 

OR CONTINUE 

TO RECEIVE

TRUCK WEST

YES      NO

Signature

Date

PLEASE ANSWER THE FOLLOWING QUESTIONS

1)   How many vehicles are based at or controlled from this location? Please indicate quantities by type: 
___ No. of Straight Trucks     ___ No. of Trailers     ___ No. of Buses     ___ No. of Truck-Tractors     ___ No. of Off-Road Vehicles

2)  Does this location operate, control or administer one or more vehicles in any of the following Gross Vehicle Weight (GVW) categories?  Please check YES or NO:
 14,969 kg. & over (33,001 lbs. & over)    YES    NO  

 11,794-14,968 kg. (26,001-33,000 lbs.)   YES    NO  

3) This location operates, controls or administers:
 Diesel powered vehicles   YES    NO     Refrigerated vehicles   YES    NO     Pickups or Utility Vans   YES    NO     Propane powered vehicles   YES    NO

4) Do you operate maintenance facilities at this location?     YES    NO       IF YES, do you employ mechanics?........    YES    NO

5) Indicate your PRIMARY type of business by checking ONLY ONE of the following:
 a)  For Hire/Contract Trucking (hauling for others)

 b)  Lease/Rental

 c)  Food Production / Distribution / Beverages

 d)  Farming

6) Are you involved in the purchase of equipment or replacement parts?  YES    NO

7) Are you responsible either directly or indirectly for equipment maintenance?  YES    NO

 e)  Government (Fed., Prov., Local)

 f)  Public Utility (electric, gas, telephone)

 g)  Construction / Mining / Sand & Gravel

 h)  Petroleum / Dry Bulk / Chemicals / Tank

 i)  Manufacturing / Processing

 j i)  Retail

 jii)  Wholesale

 k)  Logging / Lumber

 b)  Bus Transportation

 m)  Other (Please specify) 

Under 4,536 kg. (10,000 lbs.)   YES    NO8,846-11,793 kg. (19,501-26,000 lbs.)   YES    NO

4,536-8,845 kg. (10,000-19,500 lbs.)    YES    NO

Send payment to: Truck West, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today

Missing Since: April 3, 1993

Date of Birth: August 7, 1976

Missing From: Chitek Lake, Saskatchewan

Height: 5’6”

Weight: 120lbs

Eye Colour: Brown

Hair Colour: Black

KEVIN CHARLES

OR CONTACT YOUR LOCAL POLICE DEPARTMENT. ALL CALLS CONFIDENTIAL.

missingkids.ca

IF YOU HAVE ANY INFORMATION ABOUT THIS MISSING CHILD,  

1-866-KID-TIPS
PLEASE VISIT OUR WEBSITE OR CALL US TOLL-FREE

(1-866-543-8477)

missingkids.ca is a program of 
and trade-mark of

Child Find (Ontario) Inc. is an affiliate of the Canadian Centre for Child Protection Inc. 
Together they provide missing children services in the Province of Ontario

OPINION

I admit that I’m in a strange 

minority – better known as the 

minority of the strange. That’s 

because I actually read a hard copy 

of the news and, yes, I am equal 

opportunity strange in that I sub-

scribe to both the left and the right 

wings of inkful knowledge.

To maintain my sanity, I mentally 

merge the two sides of opinion to come 

up with my own. This is very clever.

On one page, I see that the 

National Energy Board (NEB) has 

stripped the threads to another 

energy anchor bolt with a declara-

tion that the “catch me if you can” 

Energy East pipeline can’t be caught 

because it is becoming an illusion.

According to the direction 

given by the Trudeau-funded-and-

supported NEB, the pipeline must 

now produce GHG emissions data 

for both the upstream and down-

stream facets of the project. This 

means that TransCanada must 

somehow mathematically produce 

air-brained emission numbers 

from the extraction of crude to the 

purchase of gasoline at the pump 

or diesel at the rack. Neither we 

nor TransCanada are privy to the 

formula that the NEB has concocted 

to come up with a satisfactory 

answer for them.

I suggest that the NEB has no idea, 

and if we the public were presented 

with the numbers, we too would 

have no idea what they meant – nor 

would 90% of us care unless we were 

running in an election.

Why stop at the oil industry? Why 

can’t industry of any sock design 

be emissionly cross examined for a 

crime they didn’t know existed?

Does the ice cream industry, 

for example, need to provide the 

upstream GHG emission levels from 

the cow munching on whatever cows 

munch on, to the delivery truck that 

takes it to the dairy counter?

But you see, that’s why I am an 

ambidextrous hard copy newspaper 

reader guy.

The answer to TransCanada’s 

problem with pipeline construction 

(that is now in its ninth year) when 

we look at the Keystone XL Pipeline 

pathetogram lies with the example 

the leadership of the Ontario gov-

ernment (oxymoron aside) has 

shown with the announcement of 

its plan to open a chain of 150 brick 

and mortar pot stores, which I have 

named Wynne’s Wacky Weeds.

These stand-alone retail outlets 

will be overseen by the govern-

ment-run Liquor Control Board 

of Ontario, because the govern-

ment views buying weed and a 

mickey of rye in one government 

owned-and-operated store as setting 

a bad example and precedent.

All of these stores, the infrastruc-

ture, and the Liberal red tape of 

taxes, will be in place in a little over 

two years. Take that TransCanada 

and Enbridge!

I suggest that they speed dial the 

person or persons who spearheaded 

(or is it stickhandled?) the Ontario 

“wacky tabacky” concept and give it 

to the NEB and the perpetually con-

cerned environmentalists, because 

the Energy East pipeline just got 

renamed - Energy Fleeced! TW

Petrol Points

Taking a page from 
the Liberals’ wacky 
tabacky concept

Roger McKnight is the chief  

petroleum analyst with En-Pro  

International Inc. Roger has more 

than 25 years of experience in the 

oil industry. He is a regular guest on 

radio and television programs, and 

is quoted regularly in newspapers 

and magazines across Canada.
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THE NEW  
MICHELIN® X® MULTITM D TIRE

NEXT-GENERATION REGIONAL  
DRIVE TIRE TECHNOLOGY

michelintruck.com/XMultiD

Mark Dalton: Owner-Operator

By Edo Van Belkom

M
ark was driving north on Hwy. 400 in 

Ontario on his way to delivering a trailer 

load of dry goods to a distributor in 

Sudbury when his cell phone rang. He’d 

been playing around with ringtones the past few 

weeks and had been able to customize the tone 

for several people who called him most often.

For his dispatcher Bud, Mark had managed to 

get a music clip from a 1980 Budweiser commer-

cial. So, whenever Bud called him now, this is 

what Mark heard:

This Bud’s for you,

For all you do,

The King of Beers 

Is coming through.

“Hey Bud,” Mark said as he answered the 

phone.

“How’d you know it was me?”

“A beer commercial told me.”

“What?”

“Never mind. What’s up?”

“Well,” Bud hesitated. “I’ve called to tell you 

that you’re a marked man.”

“Marked man. What are you talking about?”

Bud took a deep breath, then said, “I got a 

call from a Constable Camacho of the OPP. He’s 

looking for you. Says he wants to talk to you.”

“To me? Why? About what?”

“He wouldn’t say. What he did say was, ‘This 

is something I’d rather talk to him about 

myself.’ If you ask me I think he didn’t want me 

to tip you off.”

“But that’s what you’re doing.”

“Maybe, but what am I tipping you off about?” 

Bud asked.

“I don’t know.”

“I thought maybe you’d have an idea about 

why he wanted to speak to you.”

“What’s that supposed to mean?” Mark 

wanted to know.

“I don’t know. You get yourself in trouble all 

the time. Maybe something happened recently 

you’re not talking about.”

Mark thought about that for a little while, 

thinking of the last few weeks – months, even – 

and what he’d done that would attract the inter-

est of the police. It was a daunting task trying to 

remember everything, especially since this could 

stem from an incident from any one of a dozen 

police jurisdictions across the country. 

Sure, the OPP were making the call, but the 

originating service could be anything from the 

RCMP, the CBSA or a municipal service halfway 

across the country. But even with such a wide 

realm of possibilities, Mark couldn’t think of 

anything illegal he’d done in the last few months. 

“No,” he said at last. “At least nothing the 

police would have to get involved with.”

“He seemed pretty determined.”

“How did you leave it off with him?”

“I said I’d let you know he was looking for you. 

And then I gave him your number.”

“You did what?…”

“What was I supposed to do? If you’re in 

trouble, I don’t want to be an accessory after 

the fact.”

“That’s how little faith you have in me?”

“I have no doubt you’d come out of this smell-

ing like roses. But I also know that before that 

happens you’re gonna sweat and squirm.”

Mark couldn’t argue with Bud’s logic. “That’s 

probably right.”

“He gave me his number,” Bud said. “Do you 

want it?”

     “Yeah, sure.”

“Are you going to call him?”

“No.”

Bud gave him the number anyway, then said, 

“Let me know what happens.”

“Sure. I’ll call you from jail. Maybe you could 

bail me out.”

“Keep a good thought.”

And with that Mark hung up the phone.

•

An hour later Mark’s cell phone rang again. 

He picked it up off the console and looked at the 

number. Unknown number.

Mark could feel his pores open up on his 

forehead and the moisture begin to build on 

his skin. Unknown number was the way many 

police services’ number showed up on tele-

phones with caller identification. This was obvi-

ously Constable Camacho of the OPP trying to 

contact him and deliver him the bad news.

“To hell with that,” Mark said, ignoring the 

call and shutting off his phone. “I’ve got a load 

to deliver.”

•

Later that day Mark pulled off the highway 

outside of Sudbury and headed for the ware-

house he’d be delivering to. As he pulled onto the 

first city street off the highway, he saw the men-

acing blue, red, and white swoosh of the Greater 

Sudbury Police on the side of a police cruiser. It 

was sitting in the parking lot of a Tim Hortons 

shop a hundred meters up the road.

“Dammit!” he said. “They’re just waiting for 

me to get off the highway.”

Without even making a signal, Mark turned 

left onto the first cross street he came upon. 

“Recalculating,” said his GPS.

The turn would put him out of his way and he’d 

have to double back to get to the warehouse, but at 

least he’d avoid the police. A small price to pay for 

a few liters of diesel and half an hour of his time.
•

Heading south with an empty trailer late in the 

day, Mark noticed an OPP cruiser following him 

along the highway. Mark’s heart began to thump 

in his chest and his fingers tightened on the steer-

ing wheel as his eyes darted from one rearview 

mirror to the other. Surely he was found now. The 

officer in the cruiser was probably running his 

licence plate on the computer and in minutes the 

car’s emergency lights would flare up and he’d 

be pulled over and taken away. But the minutes 

stretched into 10, 12, 15 and still no flashing lights.

They’re just playing with me, Mark thought. Or 

maybe he’s arranging for back-up so when they pull 

me over there’ll be plenty of police around to keep me 

from getting away. Or maybe there’ll be a roadblock 

up ahead and Mark would have no choice but to stop 

and allow himself to be taken into custody.

But then for a moment, the OPP cruiser was gone.

“Where’d you go?” Mark said aloud.

And then the cruiser was pulling out from behind 

Mark into the passing lane. Mark took his foot off 

the accelerator and began to slow down. Still, the 

cruiser crept up the side of Mark’s trailer slowly, as if 

he was in no hurry to pull Mark over.

“He’s making this last,” Mark said. “Torturing me.”

And then the cruiser was side-by-side and Mark 

could see that there were two officers in the car. And 

then a strange thing happened. The officer in the 

passenger seat saw Mark was looking down at her 

and she waved back at him. Waved, to say hello. 

And then the cruiser sped up, passed Mark and 

raced up the highway out of sight.

“What the hell is going on?” Mark said aloud. TW

Mark Dalton returns next month in the conclu-

sion of Canada’s Most Wanted.

Canada’s   
Most Wanted

– Part 1 –
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Driving Uptime

Maintenance 

Best PracticesMaintenance 

Best Practices

Brought to you by the editors of Newcom 

Trucking Group, in partnership with Chevron

Driving Uptime
DOWNLOAD YOUR FREE COPY IN THE 

DIGITAL EDITIONS ARCHIVE ON

www.trucknews.com

Brought to you by the editors of  
Newcom Trucking Group, 
in partnership with Chevron

IN-BRIEF

CALGARY, ALBERTA

The Alberta Motor Transport Association (AMTA) has partnered with the 

Missing Children Society of Canada (MCSC) to help increase the scope of the 

organization.

“When it comes to important causes, the AMTA is always ready to use our 

various channels of communication to share information,” said AMTA pres-

ident Lorraine Card. “In the event a child goes missing, it is a social duty for 

everyone to be engaged, and we are pleased to help the MCSC bring atten-

tion to these issues and other initiatives that support such issues.”

The AMTA will also become a CodeSearch partner, which is 

a rapid response program App that engages corporate Canada 

in partnership with MCSC and law enforcement to f ind missing 

children.

“A partnership with the AMTA is an incredible opportunity,” said 

Amanda Pick, CEO of MCSC. “We know that it only takes one person in 

the right place at the right time to help a missing child. Twenty-four hours 

a day, seven days a week, commercial transport vehicles are in every com-

munity across Canada. The drivers behind the wheel of those trucks are 

ideally positioned to provide the valuable eyes and ears in the search for 

missing children.” TW

CALGARY, ALBERTA

In its 15th year, 18 Wheels of Christmas has officially launched it charitable 

campaign in the hopes of helping local food banks during what it called an 

“extremely difficult year for the citizens of Alberta.”

With the economic downturn, high unemployment, and an increase in the 

cost of living in the Wild Rose province, the organization said the Calgary Food 

Bank is seeing more people utilize its services.

Last year, donations to 18 Wheels of Christmas amounted to 37,335 lbs. 

of food, and the organization is hoping to better that mark this year with a 

goal of 50,000 lbs. to be delivered to the Calgary Food Bank Dec. 20.

Food and monetary donations are always appreciated, and any donation 

of $1,000 or more will get the company’s name decaled on the 18 Wheels of 

Christmas trailer for one year.

The campaign, 18 Wheels of Christmas, is not a registered charity, but rather 

provides a means for donations to reach food banks in various communities.

Organizers say 100% of all cash and check donations go to the food bank 

in the community where the donation originated, and is also used to pur-

chase essential items for food banks.

Contact Colleen or Janet at 1-800-640-9602 or e-mail 18wheels.xmas@

rosenau.ca to donate. TW

This month’s 

CROSSWORD 

SOLUTION

is brought to

you by

AMTA partnership aims to help 
bring missing children home

Holiday spirit starts early for 18 Wheels of Christmas campaign
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  ic is driving along a highway in Northern Ontario and enjoying the scenery. Back in his home 
   country the landscape didn’t change all that much from month to month so he’s happy 
to see all the fall colors.

Rounding a corner, Vic’s engine starts to knock and 
sputter. He shifts into neutral but the engine  now 
idling  continues to run rough. He has no other choice 
but to pull onto the shoulder. After he comes to a stop, 
the engine continues to idle as if it there are steel balls 
rattling around inside the engine block. 
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        fter the flares are set, he uses his cell phone to call for help,
         but finds that because of where he is, there is no cell phone
         reception. He can’t get a connection to a network and moving  
few hundred meters up or down the road isn’t helping either.

Vic has no other choice but to hope that someone driving by 
will stop and give him a ride to a service station or at least to 
somewhere he can make a phone call.

      don’t believe it,” he 
       says aloud. Ever
       since he’s been 

driving a truck, other 
truckers  his brothers 

in the profession  have always stopped to lend a hand, or to at least to see if 
you were okay. Vic is in trouble and needs help, but five trucks have passed him 
by so far and no one has even slowed down.

Maybe it’s me, Vic thinks, extending a hand and looking at the color of his skin.

“It can’t be,” he says, not wanting to believe that his fellow truckers would see 
skin color instead of just a trucker in need of assistance.

He climbs back into his truck to try his cell  
phone again. Just then, a rig passes him slowly, 
and then pulls over onto the shoulder.

Thank God, thinks Vic as he gets out of 
his truck to thank the driver.

      ut no sooner than he’s a dozen steps up the road, the 
       engine of the truck revs and the rig quickly pulls away. 
       In seconds it’s back on the highway and gone.

“Maybe it is me,” Vic says aloud, looking at his hand once more.

    
    
    

  ic ponders what to do and figures that his only real 
   option is to start walking. The last service station he 
   passed was probably ten kilomete s behind him, and out in front it 

was probably that far or more. There were a couple of hours of sunlight 
left in the day so if he was going to walk he’d have to do it now.

So Vic gets his jacket, something to eat and a bottle of water from his 
truck and starts heading back in the direction he came.

But before he can even take a step, a rig passes him with its horn blasting. 
The truck slows and practically skids to a stop on the highway’s shoulder. 

There’s something about the truck that’s familiar to Vic a Peterbilt with 
a catchy name on the back of the cab.

MOTHER LOAD it said.
      A figure jumps out of the truck and starts heading toward him.
            “Mark Dalton! Is that you?” Vic shouts.

“Hey uddy,” Mark says.

He shuts off the engine, digs into his truck’s storage compartment for 
some flares and sets them up behind his rig all the way around the curve.

“Man, am I glad to see you!”

“I
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BUSINESS

By Sonia Straface

MISSISSAUGA, ONTARIO

Shaun Boughen is an alternative 

thinker. So, it’s only natural that his 

business is an alternative concept 

as well. 

Boughen is president of Upper 

Canada Truck Sales, a household 

name in the trucking industry 

that’s been around for more than 

two decades. But it’s not just any 

old truck sales operation. It’s 

what he calls “the link between 

those businesses that sell new 

trucks and the businesses that 

sell used trucks.” Upper Canada 

specializes in high-end, low-ki-

lometer heavy-duty used trucks 

that are in pristine condition, 

and personally frontlined by 

Boughen himself. 

He began the business in 

November 1995 when he said 

he only had the means to buy a 

single truck and sell it for a profit. 

Over time, it transformed into 

the giant it is today. Boughen was 

exposed to the trucking industry 

like many, through his father who 

worked for OEMs while Boughen 

was growing up. As he grew older, 

Boughen entered the industry as 

a truck buyer, but true to char-

acter he didn’t work a regular 

schedule. Instead he worked one 

year on and one year off, allowing 

him to travel to 65 countries over 

his lifetime. 

Today, he said the business is 

flourishing. In fact, the success of 

the business is written on the wall. 

Quite literally, actually, as the 

Mississauga location is covered 

wall to wall, floor to ceiling with 

framed photos of customers old 

and new who pick up their deli-

cately used trucks after buying. 

The smiles on their faces are as 

gleaming as the chrome on the rig. 

This year, it opened up its 

second location in Saskatoon, 

Sask., a strategic location for 

Upper Canada after it conducted 

market research of the area. 

“For many years, people 

would come from Manitoba, 

Saskatchewan, and Alberta to 

our facility here in Mississauga, 

buy a truck and drive it home,” 

he said. “So, we decided to 

open up a facility in Saskatoon 

because it’s in the center of 

Edmonton-Calgary-Winnipeg, 

and because no one else in the 

area is doing what we’re doing. 

So, we saw a clear opportunity to 

replicate the niche we have here, 

in the west.” 

Things are also looking up for 

the business in Ontario, Boughen 

said. On Oct. 1, it opened up a 

brand new all-in-one sales center 

in Innisfil, Ont. The new sales 

center sits on 4.5 acres and is 

30,000 sq.-ft. The new concept 

has been in the works for years, 

according to Boughen. 

“The business model we had to 

date has been that we outsource 

all of the work to frontline the 

trucks to a variety of service pro-

viders at the Dixie-401 corri-

dor,” Boughen said. “Now, with 

the new facility, we’re going to 

internalize the frontline process 

– which is paint and body, 

mechanical repairs, polishing – 

all ourselves. It’s a huge transfor-

mation. Instead of truck sellers, 

we’re going to be so much more.”

Essentially, Upper Canada 

Truck Sales said it is creating 

a completely alternative truck 

buying experience unlike any-

thing the industry has seen. 

Now, those interested in driving 

something new, can go to Upper 

Canada, work with Boughen and 

his staff to personally spec’ a 

used truck to his or her liking, 

or, they can bring in their exist-

ing truck and let the Upper 

Canada team transform their 

rig for them, with things like a 

new enhanced exhaust or a new 

stereo system and paint job.  

What Boughen is most excited 

about is the control that the new 

location lends itself. Now, Boughen 

said, the entire customer experi-

ence will change. 

“Out front there’s going to be a 

bonfire with Muskoka chairs for 

our customers to come and hang 

out,” he said of the new location.  “If 

you go anywhere else, you see cus-

tomers sitting inside with someone 

at a register not helping them. This 

will be totally different. We are 

also getting mechanics to create a 

smoker barbecue so on Thursdays 

and Fridays in the summer and fall, 

we can serve up pulled pork sand-

wiches to customers and anyone 

passing through.”

The new all-in-one Upper 

Canada Truck Sales center is 

located at 2337 Bowman St. in 

Innisfil, Ont. TW

Shaun Boughen with Amanda Ottogalli of Upper Canada Truck Sales.
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By Derek Clouthier

PONOKA, ALBERTA 

From the humble beginnings of 

running a business out of their 

family home, Papa Harry Trucking 

has finally found a place to call its 

own, and a community that has 

welcomed them with open arms.

Launched in 2005 by Harry and 

Mary Anne Folkerts, the couple 

knew that taking control of their 

own destiny meant they would 

have to take the risk of starting 

their own business.

While working for Husky Energy, 

Harry was approached with a 

request to start hauling feed for 

the local agricultural sector, and 

he and his youngest son did just 

that, and in 2011, Jake Folkerts, the 

oldest son, came on board to help 

haul building tin.

And for Jake, the effort his 

company has put into providing 

quality service is something he is 

proud to wear as a badge of honor.

“Being a smaller company, we 

can guarantee that a driver will 

be at a certain spot to pick up at 

a certain time on a certain date. 

Whereas when you’re dealing 

with bigger companies, you don’t 

get that,” Jake said. “They show 

up a day or two days later. If 

we say they’re going to be there 

Tuesday afternoon at three 

o’clock to load, we are there very, 

very close to that.”

Staying local, particularly 

when times are tough, is another 

approach Papa Harry Trucking has 

placed great importance on.

“When businesses are starting 

to tighten their belts up a bit, they 

are also looking at staying local 

because if you use local companies 

that helps the local economy and 

themselves,” Jake points out.

Ron Rust, general manager and 

dispatcher for Papa Harry Trucking, 

said bringing quality service to their 

customers stretches beyond man-

agement to include drivers.

“We put a little bit of onus on 

them, too,” Rust said. “’I’ve told you 

where the freight is, what you’re 

picking up and where it’s going. 

Please call the receiver and let 

them know when you’re going to 

be there.’ So they are part of that 

supply chain management as well.”

Rust said when hiccups inevita-

bly do occur, he prides himself on 

contacting the customer himself to 

explain what the situation is and 

when they can expect to get their 

freight.

Using GPS telematics to monitor 

their trucks, Rust said he is able to 

track shipments and relay to cus-

tomers where the freight is at any 

given time and when it will likely 

be delivered, which takes the pres-

sure off their drivers so they can 

concentrate on what they were 

hired to do – drive.

In addition to its van division 

hauling feed, Papa Harry Trucking 

has been using flat decks for over 

a decade, transporting pipe, coils, 

concrete, lumber and tin, and 

expanded its trailers for over-di-

mensional loads. The family-run 

company has established routs 

across Alberta, B.C., Saskatchewan, 

and Manitoba.

Despite the recent hemor-

rhaging of the Alberta economy, 

Rust remains confident that his 

company approached the crisis 

with the right business model.

“I would almost say it probably 

helped us because we are small,” he 

said. “When things get tight, every-

one’s looking to cut corners and cut 

costs where they can, where we just 

kind of filled that niche.”

Papa Harry Trucking managed 

to preserve its rates during the 

economic downturn, but as Mary 

Anne pointed out, the introduction 

of a provincial carbon tax did force 

an increase last March.

“We waited three months to see 

how it would affect us,” she said of 

the tax, “and then we did the 5% 

increase. And customers were very 

pleased with how we did it.”

The company’s move to its new 

location within the industrial area 

of Ponoka affords them further 

opportunities going forward, 

including cross-docking, as well 

as space to provide warehousing 

in the 2,500 square feet of avail-

able space, something Jake said can 

provide companies storage when 

hauling less-than-truckload ship-

ments, which can lower shipping 

rates for customers.

“It’s not so much a new idea, but 

it’s convincing people that it might 

be a better way to do things, being 

able to offer better rates if (freight) 

is stored here,” Jake said, adding 

that even with a storage fee, ship-

ping prices would bring the overall 

cost down. “If you take an LTL 

shipment out of Saskatchewan and 

you’re bringing freight to Alberta 

one skid at a time, you’re paying 

that one skid rate, but if we put half 

a truckload on and bring it here 

we can give them a better rate on 

that one load, we can warehouse it 

and redistribute it for them from 

Alberta at a cost savings for that 

company, so that partnership 

extends all across the Prairies.”

The move from the Folkerts 

family home, which is in Lacombe, 

Alta., was also welcomed by 

company drivers.

“I’m pretty sure the drivers are 

pretty happy with being here rather 

than picking their truck up at my 

parents’, then going to another place 

to go pick up this trailer and jumping 

all around,” Jake said. “We’re central-

ized, it’s all local, it’s all here.”

Currently employing seven 

trucks, the company is looking to 

up their game to nine full-time 

trucks and one part-time driver, 

who will help in the warehouse 

and with various duties around 

the property. If you’d like to drive 

for Papa Harry Trucking, come 

armed with driving experience in 

the Prairies and on mountain high-

ways. TW

Papa Harry Trucking ups its game in small-town Alberta

THE LAST WORD

Derek Clouthier can be reached 

by phone at (403) 969-1506 or by 

e-mail at derek@newcom.ca. You 

can also follow him on Twitter at  

@DerekClouthier.
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“We’re centralized, 
it’s all local, it’s 
all here.”

– Jake Folkerts

From left: Ron Rust, Mary Anne Folkerts, Harry Folkerts, and Jake Folkerts em-
phasize local and service when it comes to their business, Papa Harry Trucking.
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